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Abstract

As an important medium for children to entertain and educate, picture books are widely wel-
comed by the public. In recent years, with the rise of digital reading, children's digital picture
books with strong interaction have aroused children’s reading enthusiasm with their interesting
experience. From the perspective of “narrative design” of children's digital picture books, guided
by children’s cognitive theory, this paper analyzes the specific performance of narrative interac-
tion in the design of children’s digital picture books, aiming at exploring new styles for children’s
digital picture books from the narrative design and providing valuable reference for the develop-
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Figure 1. Factors influencing the children’s picture book market
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Figure 2. Narrative strategies for children’s digital picture books
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