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Abstract

With the progress of the times and the changing shopping philosophy of young consumers, the rise
of Generation Z has had a huge impact on the market. They have grown up under the influence of
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the internet, are proficient in using technology, and are able to easily switch between real and vir-
tual worlds. Integrating virtual fashion and gaming culture into luxury brand experience design
can attract young consumers and create unique value propositions for the brand. The cross-border
cooperation between fashion and gaming has brought new experiential designs. This article ana-
lyzes the offline and online promotion and brand cooperation cases of traditional luxury brands,
and analyzes the significance and value of cross-border experience design between luxury brands
and games.
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1. 518

WPy Z AR R EHES) T “ACG” SUIb DG, BLAETHE IP. HECEh B AR DUBE . MBI i
Wik gk Ay, EAEGESCARI AR AR RATR, AU 18 BAT SO A AN B R B, RS B Ok
TEo RESS FBCRE SEARAT W, RN SCARIN TR ki 7R3 2 A I Bt R s A, 32T ML
R Pkt i HES) B A I, FRlR R LR, ST B B, (AR TREBE @ i ik RaA
M. ERRAERES, BRI HHES) I AR, FRBIL SRR HES E

2. FiEWit: FRE AT R R

F AT AR B IR R D WS 2 dh Z T AT (10— RAVA RS S A B T i . B A2
TR R AN RAETFACT 5w, RN FE MR IEAEAR . AT L T AL, Bk
HEL SRRSO N T SEARIGRT G S S . DI, A R TT A AL AT IR IR B, DA
AR B RS L RS BURMEAL AR F 75K o

FESES H At AL B B fhiia b, R R ONIB R I B bR 407 dh CICiA T 2 288 &K,
st T BRI T SO0 6 o U SR R o R TR SR B AR, AT o S PR UMV R B e i L
PREFR™ s SRBUERIE RS S5 T , EIE S A FAF R, W RVEI LG . RIS, B
By DuE A g, & 12 i b AR IE FDBr BOR A B A 7 BRI AT IR S8 BE Tt . RIS (VR) AT 5 2L
SKAR)EIA Y BB IR BUTR ARG, 28 B2 T RS YT 6 3T R T8 R (IR, A7
TSI R 2 R . RHENEC S D BT IIAR IS B T R T RE PR AL

Bk, & R AT AR BT T SRR 2 ORI MR TS S AR TR .
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1 “ACG” 3C4k: Animation (ZhiE). Comics (J2IH)5 Games (JExk) 5 £ EF4E S
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Table 1. Opening of online shopping malls for major luxury brands

F 1 FREBRMEL EEEIRER

s B MEEELEE BTG RE BETFEMEE. HR) BEFE®EmnE

% Oyt (Hermés) T e FFI FEd. FHK
# 5 « B8 (Louis Vuitton) FFik EIES FERL (G R IT ) S

ith & (Dior) FEI ENTES FHI Ei. FHK
221 5% (Balenciaga) T TR T KRN
46 K (Valentino) F BT L BB

7 %% )L(Chanel) F Fl. FHK TH E. FIK
31 (Gucci) Pigid KNS FFAL KT
Y4735 (Prada) TR KNS FFAL KT
F18 2% (BottegaVeneta) FFT ENEN FFIL ENTES
EH(Celine) FHi ETES FHIB () = AR I E BN

TORRRIR: ARE B
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2021 4F, FE AT S 2 NERA AR B R Al XP AR LS & i S 54 A 3L R %
THHAF 5T N B S, 3R SR AN A . B R FIURE ) 75 3K

W58 NRESGE, FE M Ee 15 B4 N B2 s A 35 8 2 000E . EM-E1EAAY
J2 ] R 44 N4 T RE = i b, TR A N B RS 5 S LS &, FTIEM— R R . R
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2. HH5 Tennis Clash (MERIEHT)
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*Hublot (i) 5] K (Takashi Murakami) & 1E i 2 € i K BAAE R -
https://hk.thevalue.com/articles/hublot-classic-fusion-takashi-murakami-all-black

SR RIS R ETETUR (AW SRS A%,
http://mms0.baidu.com/it/u=2765069122,721594920&fm=253&app=138&f=JPEG?w=500&h=844
http://mms1.baidu.com/it/u=2354004027,2312655789&fm=253&app=138&f=JPEG?w=940&h=500

® 3 (Gucci) 5% Tennis Clash (WER1EET) & 1E .
http://mms2.baidu.com/it/u=2460926827,2008295363&fm=253&app=138&f=JPEG?w=700&h=480

b (PR BIEL ) ek S . http://mms1.baidu.com/it/u=1885889650,879970952&fm=253&app=120&f=JPEG?w=1080&h=648
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2. Gucci Town

Gucci Town &A™ FH iy Bt it e HH A — AR 7k A READV A 1) 8, B 8 P 4T i — AN AR R
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M 75 A 27 EEXA B BUE , b it — B 1 AR I 2 (2 i R 45
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AR, R R A W iR AL, SEEEE R A dPaEsil, RIS S ahiEsh. i
WAHEZ FEER, AET7 CEMBETE B R[2]. I, 5 ah i AL AR S5 A BE B 07 50, DA 2 244K
FRMBE TR SRS ESURIE NN B fh R IR 72, 8L i 3k & HR i v (5 207
HEREE 2 bt il R 0 B o IR AN SR I J 25 18], S BERE i e K STAL B & AN (B RN
XHIH 9 1 AT e AR

(Z) HAERAL AR R AR T AT R B R B 2

FERTT MDA, AATE AR P AL RIS 18] BT SRR H e 358 i it AT AR AN B

Virgil Abloh £ FLERIN 35 FHEH T #6 5 - BB 2019 KA B R PIMEM
http://mms2.baidu.com/it/u=648914939,263831556 &fm=253&app=138&f=JPEG?w=660&h=413

8Gucci Town Ji7 % A . hitp://mms2.baidu.com/it/u=2661795800,1980159356&fm=253&app=138&f=JPEG?w=833&h=500
S NUBAFIRATH (2021 4EABRE L AT ARG ) B+,

http://www.sgpjbg.com/info/29196.html
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DOI: 10.12677/design.2023.83222 1854 Wit


https://doi.org/10.12677/design.2023.83222
https://syzs.qq.com/blog/news/20221201A069WF00
http://mms1.baidu.com/it/u=3106697216,2469974774&fm=253&app=138&f=JPEG?w=700&h=470

it 5

s . 72 2018 4E 8 FHI, M5 « BB kAT T — 3K % 3T Louis The Game®, %k %A 30 # NFT,
B WA A FRHEAE 2 J3 28 2,000 F5E T2 08 [5].
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