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Abstract

Color is the means of human perception of the world, but also an important component of design.
At present, color design is gradually breaking away from the range of pure perceptual design,
showing the development trend of scientific rationalization. Based on the theory of synaesthesia,
this paper first verifies the synaesthesia relationship between color perception in visual percep-
tion and graphics, text, touch, hearing, taste and smell in visual perception, and then explores the
translation method between color perception and other perceptions based on the perceptual cha-
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racteristics of each sense. Finally, the design principles of synaesthesia in color design are ob-
tained, and color design strategies based on the theory of synaesthesia are formed. Under the
background of contemporary sensory design and experience economy receiving more and more
attention, using color as a medium to study the synsensory relationship between color perception
and other perceptions, so as to expand the scope of color design from color to other senses and
strengthen the overall perception of design, is not only the overall design exploration at the level
of sensory design, but also provides more rational method guidance for color design.
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Figure 1. Main visual poster of the Taiwan Pavilion of the Venice Architecture Biennale “TEASpace Circular Tea Event”
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Figure 2. UnaLuna Liqueur flavor chocolate series packaging design
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Figure 3. Made in nature 2022 dragon boat festival gift box
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