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Abstract

The aim of this paper is to explore how sustainable design principles can be expressed in brand
visualisations and to analyse their impact on brands. Brand visualisation has great potential to
communicate sustainable concepts as a communication medium for brand identity and values. By
examining brand case studies and visual communication strategies, we delve into the relationship
between sustainable design principles and brand visualisation, and we find that sustainable de-
sign principles and brand visualisation are interlinked and interact with each other to give brands
an image of sustainability; and at the same time, with the help of visual communication design
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strategies, to communicate sustainability values and create a positive impact among consumers.
The findings of this paper emphasise the critical role of sustainable design in branding, provide
design guidelines for practitioners in the field of brand management and sustainability, and pro-
vide an opportunity for future research to delve deeper into sustainable communication design.
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Figure 1. Klee klee brand logo
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Figure 2. Klee klee visual elements in the brand
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Figure 3. D & DEPARTMENT brand logo
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Figure 6. Ant Forest sustainable visual presentation
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