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Abstract

In the context of the new era, the development gap between urban and rural areas is gradually
widening. In order to solve the problems of agriculture, rural areas and farmers, China vigorously
develops rural revitalization and trains talents for rural revitalization. And the development of
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agricultural products production and sales has become an important part of promoting the de-
velopment of rural economy, so regional agricultural packaging brand packaging update design,
can vigorously promote the local consumption of agricultural products, show the new style of the
country, now regional agricultural packaging still has many problems, this paper will to Changzhou
bell ten village fruits and vegetables agricultural products brand packaging design update strategy
and scheme. This paper will combine the regional characteristics to improve the lack of characte-
ristics of the brand packaging of fruits and vegetables in this region in the past, which is difficult to
attract the public and makes it impossible for high-quality agricultural products to go out. The
problem is that the brand packaging of fruits and vegetables in this region lacks characteristics.
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Figure 1. Agricultural industry patterns
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Figure 2. Logo design for the “Original Fruit and Vegetable” brand
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Figure 3. Vegetable image IP design
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Figure 4. Fruit and vegetable image illustration packaging design
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Figure 5. Fruit and vegetable image illustration packaging design
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Figure 6. Illustration of vegetable and fruit images for cultural and creative peripheral designs
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