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Abstract

In the era of cultural industry prosperity, IP hotspots have brought more innovative ideas to the
design of cultural and creative products in non-state-owned museums. Taking the cultural and
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creative products of Jiang Huasheng Dressing Museum in Guiyang City as an example, this paper
deeply discusses the creative elements and application ways of cultural and creative products de-
sign in non-state-owned museums. These ideas are mainly derived from museum cultural resources
and regional cultural characteristics. The research on the design of non-state-owned cultural and
creative products aims to develop new ideas and provide reference for the design of cultural and
creative products in non-state-owned museums.
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Figure 1. Embroidery sachet designed by Jiang Huasheng Museum
L THERBRREER T HRISEEE

4.2. BT RS 1P iS4

B 7 A T M TR PN B S SRR AT SCAE RS L R SC B i Ab B AN R g S5 K S B B 5
2 IP AR, AT IR

DOI: 10.12677/design.2023.84297 2454 any


https://doi.org/10.12677/design.2023.84297

%

AT ZE 0 RS AR G S0, A AR BB R . AN R R R SO 25 1R pRaE
e T NATRIIRIFAR S, S TR AE D A . IR, STEER ST L R R e B S8 T K&
AR SCA VLA AETF RSO dhi,  NSRBOIREE B A 7 PR B ARV OO - e, IF5 I8
BURIH B B oK, AITTT 38 S IEARF A AR SO P L BAT TR 51 0 BB o

TTAEMBAR AL TS ER X AL 2, REREERIR. AR, DOK, RES2E%E,
BN ARV BRI P R SR 2 A o TTAEREBA TR TROM] (R I 27 ) b R . AR BRI 2575 1 R R R 5
SOOI SR RC & RAE A, W 20 SRR OO fh A RO IR R SRR ARE, IR A IRk A

“pi-

ANGEIREE,

Figure 2. Medicine wine designed by Jiang Huasheng Dress Museum

2. TAEMBRIEYIER T E

5. EERHEIYIEX O~ RIBH 1P AREHITRITHRRAIRE

FE 5 S IR K g 22, TP R T — R s s K A ke %y o AR AT A TR 5 B 1P RN
HBEAT SCON BT, A Al R Bl ) — AN EE KL o R PR R (14 TP RN ¥ i (4 SC A 7™
REASIR 5| BE 2 i 2 AR S ARSI 9, SEBLE A I IH S B S 25 e . AR EA R TR SCa) ™
sty AT JE L 45 28 TP A LA BT R SRt A i, B T B [

5.1. BAUER 1P B3B8~ mist it B B

HFPCI ) TP RN RBETH R TR SC B it AR B TR TR 40 SC B i I ) — ML, A
(K1 TP SR H I B vt B AT 7 AR TS IO SR o BE GO0 TP BEAT SCRU™ S BETE, 56 2
PR B AR SO A . FEEAT TP SRS I 55 AP ARAT SO 0 B B AR TP SCALTE 5ty RFais K
HEE, MO RISCR™ S thdh, ST B th i 2555 i 7 /R A 2 B,
BEVE AT TSR 983 R SR (077 o AR AT WA T R P PR RS B A A B AR N 52 AR S ] 7 A
FIALE 1P BEAT BETE, FLBTHAO G B BT & TR B 22 T, 77 il St 7 38R e 2 3 o < R 0
T AL AR I BU AN I BACT A SE 755K o H LR AR B ) IR AR AR ™ i €, STV TR TR T
SRy L2 R TR DI B0 SC R i A 2 i PR R AR o = BR T SCBIRh R i S NLAE
BAEH —FRFOT A, HARR S E R R HEH SRS, BRI R S AR, IR
TS SRR EN R, RS2 HL RS A ™ 2 0 SO i i 3 E3RAT 5 2 (150

5.2. EEREMESCE) = &EER P TR ARG E
FESEATSCON P ST A S TR TR e T AR B SO O ST IR D AZ Lo s R T BSC AR ST AR A I8 5 S )

DOI: 10.12677/design.2023.84297 2455 any


https://doi.org/10.12677/design.2023.84297

%

77 i BRI, IR R B R TR KRS A S PO RZ o I ST B i SRAARE VRS A 1 ik L 5 S
e, BB ISR ik R

5.2.1. ESFIREASNFROMEFFL

SCONP R IT AR RIS IR S5, it EARIAMBHU A A BHE(9]. JLaER, TN G
AL 3R B T, AU RIS SCRI S TP AR 1T, S FH I 2% S ST W (R A BBk BN 28 10T ¢
V&, BB KR EV G RBURBURNS, RIE= BT A RE 7. ILAEEBCK I TG S 5 S R S 4
M A VEIRRBT A SR dh, RN B SR #Be . SCH kB A, SO BRI, 1TiE
— 2RSSR A AR BRI RO A

5.2.2. AELALIE T RMmaEIE T

B 7P mAR G 1BTE, SR SRS AR 2 — s R A R AALS, i ARG S
PR NG TR ORI G R RS, RERELE S0 18 NI T8 J5 2o R4 o SC Ak ast =
HRZIOARLE, LSO SIS G B RES W, I HSIARAN A4S BEAHSE . Xl
S ANRT DU R AR BRI TR SR, RIS AT B T A TR b A o A S R

TR BAR RS OITIE AR, iR ERZ IS T 25 9RAEJE MR A . TiFEImTel
E BT R HIE A8, BIUERAE RIS FaHIE. EPIREES . WY T 2R, XIEED)
AAUAETE T D EE BT R DA S A Y IRAN 24 3 A SCHES:, I ST R TS VI LS, 7S
AT, FINIRF TP SR R .

5.2.3. R4 RIML BRI &

TERINATiE H— 3 B2 SCAR B P b s G 1A Ve B A s S 3t — R B ARl A 11
P2, AT AT S8 Xy 2T DA AL T 22 e (R S TR . YA BB A T A TR Hh DUR i SC 1k
NEHAR RS 3, oI SRR, Aha T DR A IR RS
KRN , IN “Rz” “gE” R R TUANTT TN 2 RO RSB SR R R, B
NI 1 P R HEAT B SC B R B Bt TRk I 24 i o SO AR R B REHE R, T LA 42 7 ST AbT I 34
A WNERA TR 2 R 2R R SN G, AR B BB, WL 3, R A
AT, FrA IR E A RETRIE S, By bels il LUK PSRRI RS A A U, RN SXOR SR &
MEVE SRSy 546, B GeRs Bt A 23 Res i 2 e B 572 .

Figure 3. The barbecue designed by Jiang Huasheng Museum
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