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Abstract

In recent years, there has been an increasingly severe trend of high similarity in the extraction of
cultural elements among regional cultural and creative products, leading to a growing homogeni-
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zation. The author has observed and contemplated this phenomenon, proposing a plan to alter this
trend. This article analyzes popular cultural and creative product categories in the market, then de-
constructs and summarizes the more distinctive ones. Consequently, a unique research plan is pre-
sented, focusing on creative product design with Shanxi food culture as the central theme. This study
serves a guiding or supportive role in the development of cultural and creative products related to
Shanxi food.
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Figure 1. Shanxi knife-shaved noodles
poster design
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Figure 2. Red seal printed biscuit refrigerator
stickers
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Figure 3. Noodles Bunsen Ice-cream
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Figure 4. oat extracts of cultural and creative ice-cream
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