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Abstract

In recent years, based on the rise of cultural and creative industries, the practical value of Yangzhou
lacquerware and other traditional Chinese crafts has been vividly embodied, but it has not been
able to address the emotional demands of users well enough to cause emotional resonance. There-
fore, based on the current development of Yangzhou lacquerware, this paper analyzes the design
method of Yangzhou lacquerware in cultural and creative products from the perspective of emo-
tional theory, and demonstrates the feasibility of the method by taking the “Persimmon Persim-
mon Ruyi” inlaid jewelry lacquer box as an example. This study can provide certain reference sig-
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nificance for the inheritance and development of Yangzhou lacquerware and traditional Chinese
lacquer craft.
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Figure 1. Lacquerware for sale on Dongguan Street, Yangzhou
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Figure 2. Yangzhou lacquerware cultural and creative product design ideas of emotiona-
lization theory
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Figure 3. Yangzhou lacquerware factory carved
lacquer products (part)
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Figure 4. Dotted snail “Four Famous Buildings”
floor screen (partial) Chi Jiajun
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Figure 5. Carved lacquer and inlaid jade, “The Longevity
of the Cranes in the Pine Range” by Chi Jiajun
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Figure 6. “Persimmon Persimmon Ruyi” inlaid shell jewelry
lacquer box

El6. “iHitinE" HIZMEinRa”

Figure 7. Persimmon handle box
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Figure 8. Persimmon-shaped lacquer box
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