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Abstract

As the influence of Generation Z is gradually rising in the current consumer market, catering to the
consumption needs of the younger generation has become the key to the future of apparel brands.
In-depth analysis and insight into the aesthetic needs and fashion views of Generation Z are the
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focus of apparel design. The article firstly clarifies the concept of Generation Z and summarizes
the specific aesthetic characteristics and performance of this group of people; secondly, on the ba-
sis of this, it combines with floral elements and analyzes the characteristics of floral elements in
apparel under the aesthetic characteristics of Generation Z. The article also combines with exam-
ples of jewelry brands to illustrate how floral elements are used in the design of apparel. The de-
sign effect is also analyzed with examples of jewelry brands to explore the related design language
and technology.
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Figure 1. Futuristic outfits with metallic accessories
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Flgure 2. Niche jewelry looks that combine punk and piercing culture
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Figure 3. Vintage rose necklace with enamel craftsmanship
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Figure 4. Futuristic jewelry combined with metal elements
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Figure 5. Futuristic collars using silver mirrors
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Figure 6. Futuristic jewelry with gradient color vision
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Figure 7. Rings with linear spiral structure
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Figure 8. Articulated rings with linear spiral structure
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Figure 9. 3D printed three-dimensional resin earrings
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Figure 10. Earhooks in the form of ear clips
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Figure 11. The combination of old dark and floral
E 11. MIEREESEANESD

432 BATRETFERNT AR

ERBHTR. AR S B F I OR R IZ Z NG T R . TR, N7 RE
FRM LI, SR LA R (RIE ) EEORE S TSR, S sk ek, Eha
FEMR, FEPE WSS, ROV OB EREMENNES 5RO, F, &8 0O0 MR —FRik R
M ERE[10]o I 2 —ANFRIEL, 24 (K AR i RoKs o 10 T8 5 N B A & Bk 2 P e Tl
12, HE[E 1A Glam Ever @it 4 B4 S S AR K 20 0 SEG ITEFF TR 44, EYH T —F
e T IR R, B T ETES, AMUFFE Z tHARE 4 S N BRI B L4 50 F
SR, T L HH R i RSB R A 2 — b B 5 3 R T2 S AR L R 4 B R TR 4 L B,
PR KUK BRI SCBRER, B T 55T B R

N (1 -
‘1\ /(\Q‘\(:‘)éy
\ _—\

<\3Lﬁ\_zjgf N
AN
L ) <
Figure 12. Millennial colors with flowers
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