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Abstract

In order to clarify the influencing factors on the purchase intention of young female consumers in
the interface design of cosmetics purchasing APP, this paper firstly collected the factors of young
consumers’ demand for the interface of shopping APP through literature research. Secondly,
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through user interviews and Likert scale questionnaire screening, 11 key factors were identified
and their dimensions were divided and coded. Finally, the questionnaire was developed based on
the KANO model, and the attributes and importance of each factor were classified and sorted by
calculating the Better-Worse coefficient, so as to clarify the priority and get the design idea, and
the design practice was carried out according to the guidance, which provided a reference for re-
lated design research.
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BB ORI R R, BT 55 SO BRI R B E A R . Ho, & B C O
AV 2 R REE, 2021 EALH A B A IRIE R LU T K 30,1006, AHEL 2016 4R A £V 2 T R Sk
BT[], Rt AT, SRR PR B E R Has 22, SOt ih & i 2RI
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2. HXE2MBH
2.1. KANO #& LA

KANO 5 Y[2] B H 28 7R 5 Tl oK 52 A 3 2 SORF I Sl BH 2 pe & — ot P 78 SRk AT 70 257 9%
UL BT SRR A P O B RR SR AN 7 ) TR [3], AR S AU EAS B T2 N R AE4], )
i KANO R tHAB R &L 5, K&K E R KANO BT Rk F i HE s, AR A 1E
JEAR S ) R 55 R R A R . FLME S Z5[5], L KANO AR EERIANT ) L3 A& Kt LB B TR .
J AR AE[6], aEId KANO AU P J5 SR IEAT 704, $i th A 58 Sl e 22 0t 1) P B KM, DAM R AN A R4t
PIRCRFI IR S o 2S5 [71AR PR AR KANO RRASER 6, $RH T —FPH P F5 RN, R e 7 i
7 St 7 S H R .

7E KANO BRL A, g7 il AR 55 B SR PR 0 0 TuAh Y b2 J@ 1% (Must-be Quality). 182 & 4k
(One-dimensional Quality). & /7 J& % (Attractive Quality). &2 57 J& M (Indifferent Quality). S i J& 1% (Reverse
Quality) [8], W& 1 flizr. W& BYE(M)ETE = M A A AR SR A BT $2 . BART L IX — BR AT EAN S
CERREH PR, (HRUIRAR RX —ER, PR LR KRG, THE B IE(O) =& H - i
MR, Me/Rhment, HA XA PR RS B, T e R RN R, R AL 1)
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Figure 1. KANO model
B 1 FiERE

2.2. KANO & imidig

KANO |7 518 i X6f — A 75 SR T 1F [ A0 s T BEAT 3 1), SREESZ A 75 SR I PR [9] - IRl 711,
Wk 1A WAL SRR KANO PN 45 R B BB R HA1T 038 . AN TR B N H AR
ME&EH: “EXXR” . “BEMNIIML” . “TCATBY . “MBREER” M CAREIR”, WE 2 Bir.

Table 1. KANO model two-way questionnaire example
& 1. KANO &2 &) [8) &7
R i) 2t B HENgk  BRTE MieERZ AEXR
. IR E R, BT R?
A2 WG — =
RN R IR, RIRZRE?

Table 2. KANO model demand results classification table

% 2. KANO N EKRER AT ER
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fL4H) KANO JE 5 KTk e T —4E s 28, E?PJEHE‘JQ}ETLHE*?TLJ‘? KANO PFAf 45 R 7 K3k
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DOI: 10.12677/design.2024.91159 1312 wit


https://doi.org/10.12677/design.2024.91159

E&) F

TURAMNEX —AE, Berger SE[10]H& H 17— lid i v AR R I = RBOR AT LB 7 ik o B R AR
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Figure 2. KANO model APPlication flow chart
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F e i A2 T B SRR SR e ) S T A R, DASR Ot R 4 O D Ak e o ) ISR [13],
WOHAZ FRT B P AR R R B4R A AR . REUE . L H R, SiPRTE. TP RIJIE[14], Rl
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VEZE[15], % e E S 287 il 17 7 ) PRGBS 5 R X 283 SR AT AT T WA 2B FURE I OGTE T W B L
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Table 3. User demand summary
F 3. APEKRILCE

Al FRTHIAT R i 412
A2 Mt — 3.93
A L2 A3 B A 3.92
A4 Bl bR AUt — 2 3.87
AS FARRE 3.67
B1 77 b JR G AT 415
B. FfmIhag B2 AR 3.92
B3 DhReMR 5= 4.00
C1 BAER Y 4.09
C. Hahikdn c2 HE) R 3.79
C3 LHHNEK 3.57

3.2. KANO [a)#&i%it

RAEATT 25 R, DL KANO AU yta ST M & 4w, FFid i A Better-Worse R & A it B A4
BRI PR BN B R A, AT gy . IERInE ERE 1) AP, A
FEYES . WS BOEREE. b 2) 22 MEERNE, % KANO 4k 5 ik ikil, A IEm
T R ) i) 8 (3 AN )

AR v [E 78 28 1) 35 F 5 6] %5 2 (https://www. wix.cn/)BEAT I 35 & i, 3L R0 3 226 4y, 18l
WCE %4 170 17 .

4. BEF KANO =R ERAEMSE APP R PERIEFTR S
4.1. AREXREBEMYTA

I A KANO M55 KANO WM R MG R, nTURIA R ZHE RS “TxREIE” M
=3, XAFTFIEFIRAFEAR I BB Rk, N TR E AR, SR A Berger A H QI
“Better-Worse” ZEitH J5 15T 0. Better-Worse R BT H 45 RAIVEL B, 0k 4 iR,

TS R Eat B, RIBEAH 71 Better REVLTEHHE NALbR. MR, FERALFRNFRYE Worse
REIANHER E . XL FAE R FRMEE AL T RIRER RS E L, AMINGR XX 2R N g
PERIEFE . Better-Worse 2 T 2185334 35.16%F!1 24.27%, %] 3 fiir.
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Table 4. Requirement attribute classification table
=4 BREMVARSE

KANO Ji& 257

WRT T RS DWHEEDS) B2
M 0] A | R Q
Al 30 22 23 68 21 6 31.47% -36.36% M
A2 31 17 25 62 28 7 31.11% —35.56% M
A3 16 4 50 70 16 14 38.57% —14.29% A
Ad 11 14 30 80 20 15 32.59% -18.52% |
A5 26 18 22 63 30 11 31.01% -34.11% M
B1 19 16 32 64 28 11 36.64% —26.72% 0]
B2 12 23 31 74 20 10 38.57% —25.00% 0]
B3 14 4 49 68 21 14 39.26% -13.33% A
C1 33 21 24 67 18 7 31.03% —37.24% M
C2 11 5 42 70 25 17 37.72% —12.50% A
C3 12 5 43 67 26 17 37.80% -13.39% A
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Figure 3. Better-Worse quadrants
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4.2. BRMFRHF

ZIRE T YA SR AR B 1E(0) IR PE(A). Tz B ()AL 5 & (M) . HLHE 205
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SRS

B, fie
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Figure 4. Demand index classification chart
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WA ER AR RS HT T A N, AR M A, e 2R SR K APP
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FARBIFT ™ o, BRORA TS AR FRTEM, A2 SIS ATBLPUE B, st E iR Y
PE, $RTFH R E

Hx, WS VE R TEAHEREAN = SR, X G X P Ih BE A T oRAR e, AR Ak i
I, A EIRAM A HESE, DURBURT IO M b i ALE & SRR BN NS L (R, B i
ST B s g, SR EAL AR . A LE D e AT CA LA AT TR R 4 1 A0 D RS B R PR 2
REEH 7 o
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HET KANO R ALt it RIS APP Bt Fe vy, ik 3 2K EE KANO MR 1 7 6 DA 7 52
BT ORACE BEHE PR AT Vet IR R BT A A H AR T 2 ANBE R SR 1 APP.

5.2.1. §txERER

APP [ 8 (A T D RE AT SRR PRI T P B o 1 DR RS B . B0 A R i, DARA R P B el e for
FIFTHRIhEE. WA MR, JEH RS R . EAES KRR AR, BRI AR
WGBSR RS AT R, RRAT REAR AN i, DAY B B R AR s S iR, R —H T
e FURCRHFENE . i IR R, BRITE SCAME BIEW 5. FARRNIgi g, DS
AR MERETIERE . SHUAL T RRAEREE, A8 |7 o CHEEE” . TP R “IRI7 T4 FEE
5y, BAREAR, TR, (TR k.

5.2.2. $tXIABETK

£ APP 15 U LUK iR R DTG N 1 AME AR 577 i e HE e Dh e, T s I Rl R B (1
77 it SN AE APP_E (452 B IR 8] o AN PEALHERE S B BRI 7™ s DT B v D S R A0 P 6 T L
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N MEFIIE RS, E i IR TG IREE, IR R S R B RS BT, 42T )
WSRLS, TGS A SR . RIS, BN T SRR SRR, wpE AL Th AR, F P ATAR
PENFE IXIA] 7= R S S AN ERE L = e 9 4h, TE “TRIM” M, ATUAEFRRSATAEER, &
FAT L R TR. R eSS ST MRS TR . EA HOT T, BT L R R R I RE,
PR A Wah)it, APP SRAE RIS (WL SR Ak b S5 o, 8 LSRG, W R R VR O BA
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Figure 5. Interface design drawing
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