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Abstract

This article explores the rise of virtual fashion design in the internet era and its manifestation in
digital media, particularly in terms of diversified narrative expression and cultural integration.
The paper begins by examining the historical evolution of the fashion industry and the position of
Chinese fashion in the global market. It then delves into various aspects of virtual fashion design,
including surreal style, narrative expression, and multidimensional interaction, and the unique
role of China in the realm of virtual fashion design is discussed. The article concludes by hig-
hlighting that virtual fashion, as an emerging field of design, is reshaping the fashion industry in
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unprecedented ways, showcasing new directions for future fashion development.
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Figure 2. Afterworld: The Age of Tomorrow
2. Afterworld: The Age of Tomorrow®
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