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Abstract

This article focuses on the application and innovation of sugar sculpture art in graphic design, in
order to explore the inheritance and innovation of sugar sculpture art intangible cultural heritage,
and apply it to graphic design. By analyzing the current situation of sugar sculpture art and com-
bining it with practical graphic design cases, we have sorted out the shapes, colors, and techniques
that design needs to pay attention to. By analyzing examples, understand the problems that exist
in current design in sugar sculpture art. From multiple perspectives, creatively conceptualize and
summarize the further development needs of sugar sculpture art in graphic design, in order to
better present the functionality of design and the aesthetic value of art.
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Figure 1. Beijing sugar sculpture
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Figure 2. Fengxian Tangren Gong
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Figure 3. Tianmen sugar plastic
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Figure 4. K-means color extraction process [1]
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Figure 5. Flowchart of sugar-figure blowing
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Figure 6. Design of the Long Zhang Feng Cai silk scarf collection [3]
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Figure 7. The IP image of Tianmen sugar plastic [3]
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Figure 8. Packaging design of Tian-
men sugar plastic [5]
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Figure 9. The 9 color deer in Dunhuang murals and
the 9 color deer in cartoon [7]
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Figure 10. Folk crafts—graphic design of sugar-figure
blowing (1)
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Figure 11. Folk crafts—graphic design of sugar-figure blowing (2)
B 11 REIZ—WREAFERITE)®

BE AR, HOEE N, MR BOE R, AS e BURUAT TR AT Wik Bt
B — BUREBNZIARER, BRPERIRILTENEREAS LR, MM TREFDERIEXR,
FER LG Z ALK, X RABSCACE R R GAIR . = XTI as A R aitts, il 72
NI da, e, . B, mXUMERAE . HARMENZREITEA, RIE GO
BEH. ANE. ZERZREORICR. RITHEEREM, BagH®E, BB, 6. sids k. 55k,
EH &R T M TR A KL A RN JoR BB ARG . IXAEER T Z KIS
(8] F A S M o SRR, AT B3 VR 2 AU IO B ERMEdh . ] 12~16, DA T BEit i Se Bk
R, EECCPEE, SAERR. HER®BRIZIT RS, DUEGKVORE NS G885, Rt
AL SRR MG, BN B EAES RO MSEESRER S AR g R T AT R
FFRhE SR A GERL. AR B BRI ISk ThRetEAI Rtk

Figure 12. Puzzle design
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Figure 13. Graphic design of phone case
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Figure 14. Pillow design
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Figure 15. Canvas bag design
& 15. MAEIEIT®

Figure 16. Emblem design
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Figure 17. Frame display of the dynamic poster of sugar-figure blowing
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