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Abstract

As one of the ancient Chinese bronzes, the Four Sheep Square Zun occupies an irreplaceable posi-
tion in the Shang Dynasty and Zhou Dynasty bronzes, and is the largest one among the existing
Shang Dynasty bronzes square zuns in China, whose unique modeling and historical significance
can be a source of inspiration for the design of cultural and creative products. This paper deeply
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analyzes the artistic qualities and cultural connotation of the Four Sheep Square Zun, and explores
its application status in contemporary cultural and creative product design. At the same time, af-
ter practicing innovation, the author demonstrates a case of cultural and creative product design
that blends cultural inheritance and market value, aiming at exploring how to design cultural and
creative products based on the culture of the Four Sheep Square Zun, and exploring the beauty of
the blend of tradition and modernity, so as to provide a new way of thinking and a new way of
thinking for the design of cultural and creative products under the culture of the Four Sheep
Square Zun. The aim is to discuss how to design cultural and creative products based on the Four
Sheep Square Zun culture, explore the beauty of the integration of tradition and modernity, and
provide a new idea and method for the cultural and creative product design under the Four Sheep
Square Zun culture.
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Figure 1. Four Sheep Square Zun blocks
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Figure 2. Four Sheep Square Zun dignity name card holder
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Figure 3. Four Sheep Square Zun night lamp
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Figure 4. Design thinking framework
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Figure 5. Goat milk bottle design process
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Figure 6. Goat milk bottle effect
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