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Abstract

With the development and application of Internet technology, the sale of agricultural products
through the Internet has gradually become the focus of agricultural product distributors, and
network marketing has gradually developed into an important way to sell agricultural products.
Through the analysis of the process of online sales of agricultural products, it has been found that
China’s e-commerce distribution channels for agricultural products are diversified. According to
the sales methods of e-commerce platforms used by agricultural product sellers, they can be di-
vided into three distribution channels: third-party e-commerce platforms and independent agri-
cultural products e-commerce, platforms and self-media platforms. The article analyzed in depth
the distribution channels of agricultural products e-commerce from three aspects of product
supply, sales process, and logistics and distribution, and found that agricultural products of
third-party platforms do not support 7 days no reason to return; false information released on in-
dependent agricultural products platform, from the media platform Problems such as manage-
ment and consumer information security; there are still common problems in the three channels,
such as serious problems of quality, imperfect logistics system, etc., and propose improvement
from improving the market trading system and logistics system construction, establishing agri-
cultural product brands, etc. to promote the agricultural electricity supplier development.
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