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Abstract

This paper constructs the influence factors structural equation model of Hema Fresh consumer
satisfaction based on the theory of consumer perceived value and big data analysis method through
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the Hema Fresh app online comments data, and then gives some suggestions to improve the over-
all operation of the platform and consumer satisfaction. The results show that “website function
design”, “logistics distribution service”, “product quality” and “brand image” have a significant
positive impact on consumer satisfaction, and “platform marketing” has no significant impact on
consumer satisfaction.
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Figure 1. The influencing factors model of consumer satisfaction based on online
comments
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Table 1. Reliability analysis of data coding
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Figure 2. The structural equation model of this study
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Table 2. The absolute fit indices of this study
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Table 4. Hypothesis test of structural equation model in this study
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