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Abstract

China’s e-commerce live streaming originated in 2016 and is currently in a stage of explosive
growth in the industry. The transaction scale continues to grow, and the development momentum
of “live streaming sales” is rapid, with high public popularity. As the most popular sales method
currently, the reasons for its popularity are worth exploring. This article explores the reasons for
the popularity of “live streaming sales” from a psychological perspective. Firstly, it briefly de-
scribes the current development status of “live streaming sales”, and takes consumer behavior
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motivation as the starting point to further analyze the consumer psychology knowledge contained
therein. It is concluded that the reasons for the popularity of “live streaming sales” are closely re-
lated to consumer emotional motivation, rational motivation, patronage motivation, social moti-
vation, and other aspects, Finally, based on the current situation of “live streaming sales”, provide
corresponding suggestions and summarize them. Finally, based on the current situation of “live
streaming sales”, provide corresponding suggestions and summarize them.
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