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Abstract

With the growth of GDP and the upgrade of consumption structure, various types of knowledge
payment platforms have emerged. This paper selects the Himalayan knowledge payment platform
with the highest number of launches per capita as the research object, and crawls the data of its
paid boutique album courses in August 2017. The statistical analysis explores how the amount of
play of courses changes under the impact of course category, pricing model, duration of courses,
number of likes etc., establishes a corresponding regression model, and attempts to create a pop-
ular album. The data analysis shows that the market demand for education training and children’s
course categories is relatively high. The album name is mainly based on new ideas, and the num-
ber of likes, comments and tags is positively related to the number of play of courses. In the loga-
rithmic linear regression model, the emotional life is 46.8% higher than the audio book with re-
spect to the variable of album category.
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Figure 1. Business model of knowledge-paid
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Table 1. Variable description of Himalaya’s paid boutique data
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Figure 3. Histogram of logarithmic of unit playback amount

LIHLHK R0 BRI §3 3584 B
ﬂg&xﬁhﬁ_mfg%b HER 245,000 21 198
<4
& 5 WIS IR () JLE 234,248 101 99
Py kb Lz TR 210,650 20 49
RMYEFREHH R JLE 192,761 88 199
E;H% ﬁif;ﬁ@%ﬁ HE R 179,603 277 198
58 MR A 172,111 81 199
04| #@ e

%«jiiz?j‘%k%»% L 169,250 12 12
SR A 2RI 4 LA 7R AR AHFEVER 167,000 20 19.9
iﬁ;ﬁ;gg% I 157,123 57 118
%%gﬁiaﬁ%éﬁﬂu& ERIALE 151,509 59 99

RN R LR R L, HUOVE R, ARSREIE R s TERang. BAREn LEEIF
BT RE, 2 MU EARSYEET 1A N0 3 SEEMA T, XA s S AR A

AR AR BARIE 5 ME 6 frs.

DOI: 10.12677/hjdm.2018.83014

EC R


https://doi.org/10.12677/hjdm.2018.83014

LIGTbE

SETTAS
T

Figure 4. High-frequency roots of the album name
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Figure 5. Boxplot of “album category-logarithm of playback amount”
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Figure 6. Boxplot of “number of labels-logarithm of playback amount”
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Figure 7. Boxplot of “pricing mode-logarithm of playback amount”
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Figure 8. Boxplot of “Xi Dian-logarithm of playback amount”
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Figure 10. Interpretation of regression analysis model
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