Journalism and Communications 37[E{&3%$l4, 2022, 10(4), 229-233 Hans X
Published Online December 2022 in Hans. http://www.hanspub.org/journal/jc
https://doi.org/10.12677/jc.2022.104037

F T RIS RRSR AR

AW, BBR, THEF
DUTIREEEBE SR, WA 1-3E

Weks H . 20224F11 180 FHERE: 20224F12 230 A A HBE: 20224F12 A29H

H E

FELEA RS ORI AR, BTG M BIROE 7 AMIHBER . FTEAR T B0 3 B St R BF AR R R
BRRE. ETRENQEEEBNIAY, EENMREE REFAZARTE, ZARBERUIEEN
Keg, FMRARE, BRRESAREBAS: 58— FVWPEZAERM LBl SUUrrs, 2
R—REH “SBALAL” 468E; “SUUBIEIL” HEREHRT —EHRE, BATENES KRS, W
“ERMAL” . BT B AT AAL B A T AR R L

XA
&1k, AT, ST, fEREEE

Study on the Propagation Effect
of Short Video by Li Ziqi

Haoyu Shi, Haoyuan Cheng, Jiashen He

College of Literature, Hanjiang Normal University, Shiyan Hubei

Received: Nov. 18‘h, 2022; accepted: Dec. 23rd, 2022; published: Dec. 29‘h, 2022

Abstract

In the new era of media convergence, the emergence of new media has narrowed the distance be-
tween people. Under the influence of new media, the branch of “we media” also develops rapidly.
As a leading figure in the communication of “We Media”, Li Ziqi’'s short video communication has
achieved considerable results both at home and abroad. Audience group is the key to video com-
munication. Each audience group represents different communication phenomena. The cultural
symbols transmitted by each video on the basis of audience will bring certain “cultural symbolism”
transmission; The spread of “cultural symbolism” has brought a certain heat, but also derived many
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problems. How to “de-commercialize” has become a problem to be solved under the current path
of new media communication.
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