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Abstract

Along with the development and expansion of economy and capital, innovation and change of
technology, our culture industry develops rapidly. With the support of capital and new technology,
rural culture presents rural landscape and rural life in a new form of video. However, driven by
capital and new technology, the differences in rural culture have been dispelled, and the content
and themes of rural short videos are repeated seriously, which is one of the microcosms of Frank-
furt School’s cultural industry at present. This paper selects the rural short videos of the top three
rural Internet celebrities on the TikTok platform, namely “Li Ziqi”, “Grandma Pan” and “Peach
Sister in Sichuan”, as the research object, and explores the industrialization of rural short videos
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from the theoretical perspective of cultural industry.
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