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Abstract

In the past, the “anchor + book” product introduction model was the mainstream of book live
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streaming marketing. Now, East Buy Holding Limited has innovated the book live streaming mar-
keting model with “social + e-commerce + content”. East Buy Holding Limited’s book live stream-
ing marketing adopts a people-oriented approach, allowing authors to come to live streaming
rooms and promote their books. This strong presence promotes consumer purchases and greatly
increases book sales, achieving coordinated development between social welfare and commercial
development. The article is based on the perspective of book live streaming marketing. Firstly, it
analyzes the positive role of East Buy Holding Limited’s live streaming sales in the development of
the book market. Then, using the perspectives of users and marketing models, it analyzes the in-
novative aspects of East Buy Holding Limited’s live streaming marketing model. Finally, it explores
why East Buy Holding Limited has found a blue ocean in live streaming marketing, as well as the
inspiration and reflection of this new business form of live streaming sales on the publishing in-
dustry.
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