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Abstract

Objective: To collect and summarize domestic literature on city image-related topics and analyze
the research hotspots and trends in the current field from 2000 to 2022, and then speculate the
future research hotspots and development trends based on the analysis results. Methodology: The
989 CSSCI articles published in the core database of CNKI were used as the database for the litera-
ture analysis of urban image research. Conclusion: Finally, the data results were mined and ana-
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lyzed, and it was found that in the first stage, most of the hot topics and directions of research in
the field of city image were city image, city planning, city construction, etc. In the second stage, hot
keywords such as city culture, public art, sports events, etc. appeared, indicating that the research
on city image had entered the stage of cultural integration. In the third stage, with the arrival of
the digital era, short videos, big data and net red city have become hot spots for research, indicat-
ing that city image has also followed the development of the times and integrated into digital me-
dia, reflecting the emergence of new research trends and hot spots in the field of city image in the
future.
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Figure 1. Overall trend in the number of papers published in the field of urban image
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Figure 2. Analysis of the authors of city image theme articles
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Figure 3. Maps of cooperation among issuing organizations on topics related to urban image
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Figure 4. Keyword co-occurrence mapping for topics related to urban image
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Table 1. Summary of high frequency and high centrality keywords
1 ESETCEXRRLEER

5 PSS AR L Fp
1 WS 312 0.74 2000
2 I T E A 33 0.06 2003
3 ] 30 0.11 2000
4 WA 30 0.02 2001
5 T 28 0.07 2002
6 TR 21 0.06 2005
7 &% 21 0.03 2001
8 iy 19 0.02 2001
9 W& 19 0.01 2001

10 TR 17 0.01 2019
1 LR 13 0.01 2010
12 Witk 11 0.02 2001
13 T i 11 0.01 2003
14 WAL 10 0.02 2013
15 T LR 10 0.02 2000
16 W 10 0.01 2000
17 Wisss 8 0.01 2005
18 L) 8 0.01 2010
19 i ) 7 0.02 2002
20 JLREES 7 0.01 2009
21 iz 5 0.03 2005
22 W AR 5 0.02 2000
23 W R 5 0.02 2001
24 I T D RE 4 0.02 2008
25 iz 4 0.01 2003
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Figure 5. Keyword clustering diagram
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Figure 6. Keyword timeline mapping
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Top 25 Keywords with the Strongest Citation Bursts

Keywords Year Strength Begin End 2000 - 2022
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_—
WHEZE 2001 8.67 2001 2007 ——
W 2001 3.8 2001 2008 ——
&I 2003 3.54 2003 2005 —

W AR 2003 3.07 2003 2009 e —
BES 2003 2.18 2003 2006 —
WHES 2003 6.42 2004 2009 —
e 2000 2.19 2006 2008 —

KB EE 2008 2.36 2008 2011
L 2009 3.61 2009 2011
i 2001 3.39 2009 2014
B 2009 2.57 2009 2011
EEFEL 2009 2.25 2009 2012
BEAH 2010 3.41 2010 2014
~HZAK 2010 3.1 2010 2012
WXL 2001 2.94 2012 2016
fEHB SRR 2010 4.57 2013 2016
Hhid 3L 2009 2.9 2015 2016
BT EE 2013 3.44 2017 2022
KEHE 2017 3.13 2017 2018
HEEE 2017 227 2017 2019
B 2019 8.7 2019 2022
LI 2019 3.04 2019 2022
EFR{EHE 2004 2.56 2020 2022

Figure 7. Lexicogram of emergent words related to the theme of urban image
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