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Abstract

Based on the theory of critical discourse analysis and its three-dimensional discourse analysis
model, this paper studies the social responsibility reports of Tencent and Facebook, the leading
Internet companies in China and the United States, with high-frequency notional words, keywords
and high-frequency verbs as the starting point, by means of corpus research, and Tencent as the
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research focus, describes its language characteristics and its corporate image, and from the dis-
course practice and social practice dimensions to explore the factors of image building. The re-
search shows that Tencent’s social responsibility report shapes the company’s image mainly in
terms of technology, charity, enterprise, responsibility and other characteristics. The corporate
image created by Facebook’s social responsibility report is mainly characterized by sustainable
development and focus on climate change. These characteristics are not only related to the com-
pany’s own ideas and practices, but also related to the focus of development. This research result
can provide a reference for the image building of Internet enterprises and for improving the level
of Internet corporate social responsibility reporting.
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1. 5|8

M RAR 2 AR 2 KO B IZEE S . it 2 Ti{T R 5 (BP Corporate Social Responsi-
bility, R (AIEFEE KRR Y , BLURNEFR CSR i), CSR RGN —MEREEEN, 1EAMNIFEL [ f#
A FIR P BRSSO A . R BT R A M A AR AT DA B A MV S R A PR TR G TH BE A Ak i
KIg. MEGIBE— R Xl “H8B” M “fhiB” g, “M¥B” MARERETE AR L
SMET R, EHCTFEE. TSR SHERNARITER. “HE” BREBENEAFHSFHESE R
S HIEN A FIER[1].

SSRGS IVE 2SR s 4 e 2D e Rl P/ o 41778 <10 Rl (0= R T 5/ R R S /NS DO P e N Rl = 2 R
T ERIESSNESITER, MEbEET CSR GRS, REFEM M BB R, FKFE
T EBM B A SRR R . AT AR BA B RIBR, X bl 38 BB R 2 B R A AR o 4
I G ER, LB R ANRUT BIANE, S B A xS A& 3 & e 3 A1l 5 2 T T B E I 5 .

2. kBl

AR, AR T U0R AR BB R ZR BT M SR P I A FTE R o 9402014 2 THEITIG G
OIMTERIE, IR UG 7 GRS T ol T R OE SR RS R SR, I R R E
T REGIA & AT ) KA A R REVEIR (2] EALAEQR017)KEH15E 50 s Alh 43R SCAR AT 1
JERFIETT TR B, 25 RO BT #R 2B T BRI VP A 0T 170 A0 B 58 BRARFAE [ 3]0 F385(2019) i8I %} “ —
B E K IAE R AT, AP E AV TS R 2 ORI RS . AR R RIE, W REEAEAE A
ARTCRANGR R T[40 AR R BH (202 1) W e o of v [ AR ) i ik 7, B T v L A AR T e 45 52
W ERAR KR, UL E R F B G 56 B AL 2 1 S 3 R e LB . At ess R s, hiE
AV HESNE S AL IR S e, T EIEFIA U M HGER R RIR Y, e kIEC AT, sk SEEs A AR
MEIEEEN[S]. BERE, ULEBTFINR T AFRIE R, NaHET Rl E R R M1 R 7R, HiXE
W T BAE M AE LR ok i “ A28 B R, @ SRR AL “ B8 B, HER
FET S M A R R T T -2 AR .
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AL TT B ERAN FIRAE, B (At o) (BUF FFRIE IR () e AR m)iE
SRR IR 53 E LI MR A F] Facebook M (T RFEEK JEM ) (DL T &I FR Facebook (Hif) )Xf
H, IR G SRR R, IF TS T S BRI A 2 SR YEFEIR T TR R IBIGE ) R 5 .

A EEBIZ DL A R

1) WA (5D TR RS S R anf?

2) BB (IR BIE R A\ Y R (TRHE?

3) RN R G Y BN P R AT T 2
3. Wt
3.1. EipHEZR

VP15 15 53 #7 (critical discourse analysis, CDA), HARHLIFIE %%, Fairclough BIi& | = 41515 73 A s
B, SR RSN ST SR IR I TP IR, R UK WA (description), XAV
HEEREZNE SRS . 2 EIENAE. HE BRI, G ESCE S, HRR R
(interpretation). — A& X SCAR 73 b7 AR RE (1) 4 SR A LB R, R SEBR r#r,  BIV# R (explanation) [6]. A%
B9 5 CETSOUL T V5 J2 TR ARAL) A ELER R A w1 BAR A 25 3, IFAE WAL 22 [ TR RE T (R R AL 5
B, DRI, =B TE BB AR AL T S IE R FURELE .

3.2. MRIENSEFSEH

AL HERERE N T 6. ZERESZT 2013 2] 2020 S, BIARZHEN LA
il (A& TUERE Y FERERRA, LA Facebook 2 #]H (i) (5 1).

Table 1. Corpus information table

= 1OEBENERER

WF7E iR kR TERRA it
BERAT (i) 3E5E 4 58,111 104,603
2 [H Facebook A F] (4 6 46,492

MG 2022 FME BT W RATEK) (&Y JHTEE(7]. T E 500 SEARMTEE, fEEAIBEITTH, B 6
FRDARATFIOREE A F], WL 2248 {ZTCHEERIERE S 4 . £ HE 500 58 HHATHS, £ BB IHT =4k
i, KES CAEal. B, P, BREAFIAE. mHA R Facebook 2 & M| 5 A —F#¢, [KIH 58
KPR X A8 R 72 i i R AT 3R, % AT L 117,929 5 20 E WCHETESE 27 A, FrbABE 10
BRE IR M. IE HEE I BB RN 6 7% B B X8 i NI A L. B iE A
WeChat. Tencent meeting. QQ 57 o HLHE MG A 7 B /7 Wk B AT 2022 A 55435 ([8]. 715
2 WeChat I I HVEERIK P ECA 12.991 12 QQ IR 5h i H G R - #h 5.687 14 - Facebook 2~ Al i
F#1 Facebook. Instagram. WhatsApp 5V & . RIHEHAE 2021 FE=FLEIR[9], E T Facebook
FEREKHIERH A 290N, HiEHF N 193 10N fERE RN A 5 B RG22 R = AL
H. Ft, MEARESBEFHETLMAR, HESAR Z, BaHB 5 ARTERBIEME 14
FEEAF 2 ANIEH o H () &R =2 HRA A 7 ()RS K FE 7 [F 55 . W& A AH R, R EUs EAHI
I, AHE TR A IR EE AR T L
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33. ARSR

AT SRR TR, W7 TR R R SCAR TR R e IR A0S T L 24 th i
FEMMSEA REIOR . b, EENIT T AT (RS MIEELEAE 2R, SRR
S ARBR .
4. GRE5HR
4.1. BT (RE) HXREIASH

4.1.1. EIENASARER
4 N AntConc3.5.9 (Macintosh OS X) 2020 fill {EiR 3, EEAT 20 A7 & sl ia 58 (2 2).

Table 2. List of the top 20 high-frequency verbs in the Report of the two companies
2. WAR (RE) B8 20 LEsmEhiaE

BEA T (RE) B S [E Facebook 247 (37 )

5 S S
AR BK A E) 1] BK
1 help 235 operate 181
2 launch 190 create 172
3 provide 165 build 165
4 support 156 collaborate 132
5 create 150 change 131
6 promote 146 include 122
7 build 128 reduce 102
8 include 119 drive 76
9 develop 109 continue 72
10 establish 88 provide 67
11 commit 83 focus 63
12 give 81 increase 58
13 connect 78 ensure 48
14 improve 73 understand 46
15 protect 70 achieve 43
16 encourage 60 restore 42
17 integrate 60 identify 41
18 limit 59 develop 40
19 design 55 commit 39
20 explore 52 issue 39

th ERnlm, WE A E s &AM F P, LU include. create. provide. develop. commit 5. 1X
L6 31 53 73] LA WA 7] A1 Facebook A RN TR, ULEHPI & LLECEM B &MV K RAGE, e Nt
P AR B4R, AN 283G T IE R AT R

T
i

4

DOI: 10.12677/ml.2022.1011346 2541 IARIE =5


https://doi.org/10.12677/ml.2022.1011346

T

AR, B (IS SH{EH T launch. promote. build. improve. protect. explore. integrate.
connect. encourage. design F&NIA . XKLL TG HARHAE. —J7 0, XLe) R ARG RREAIE L,
Uil promote # 1A FA ALY 15 KA SN, ELUl we. our company, FAMECHIFEIENFAR. P&, HTREE.
F—J7 1M, XL B R N B SE B R AR ] 258 A, R IR AR TAKRA R KM EE, i
explore ¥4 [ 1% A innovations. economic growth 5. build F4MC ) 71545 harmonious. network 2545,
Facebook A (#4:) mMishial L operate. change. collaborate %5, XUEANIAE X EK X HFBEES, A
R AN IR R A3
4.12. BB RS ARER

FR A ) P BRI 8w SIS FE R 3).

Table 3. List of high-frequency terms in the top 20 of the Report of the two companies
3. AARE (RE) BaET 20 IpEsERR

PR (HRE) S 2 [E Facebook 2 &] ()

s . .
w4 ] BK A 1] BK
1 tencent 1142 data 468
2 technology 417 water 425
3 internet 326 sustainability 344
4 charity 291 climate 325
5 platform 289 emission 298
6 development 268 center 283
7 user 257 energy 273
8 service 239 report 260
9 employee 189 meta 211
10 industry 179 facebook 173
11 weixin 170 project 170
12 china 166 impact 155
13 company 163 community 141
14 security 163 governance 131
15 report 162 vision 129
16 responsibility 161 highlight 126
17 public 159 chain 123
18 people 157 business 117
19 data 153 leadership 117
20 product 153 employee 114

FEENC AN data. employee Al report Z5. — A2l (ke REMAAFES. ATRA. #
SRS, R ERYT . GERE. MEERERS . B RARKBES. RIEHX AR ESMN M
BT ﬁ%ﬁ%/\jﬁﬁﬁimik@ BHREE .
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ASTE] 1 A2 s U S5 4000 - technology~ platform 45 . 283 X Ry A 44 A 5 BB S R 51 404, LR
technology ¥4 Wt 175 Committee. green ecology, UiPAMEIHIGESEENEIN. BEIRSE, i [ iEERBHE AT
R RERIE S . FH WY internet — & H I H4BC R N company. Industrial. social responsibilitys 5G-
data centres. Al technologies. further towards, WA R /EATEXMEH R AR, BRSK AR 5=
Ml FH LI I L] K8 A BT SR, A2 T B H0. 56 N TR AR, B2 7k E
BRI RE, RERNTK s, JFHABAMARMRA2THE, FEEASIRRERE. BiE—00F
Ak, BRI BTRHMERAFIER . HEMF, Facebook /A ] H =444 17 sustainability 1= f&
Fhn, HERFA A RFIRE AR R R 1 E AL, Facebook 2] LU TRA &) BN JGy: il FR4l K e
BT o
4.1.3. XBIFSQEMR

KA (R) 32 R FR 2 A L T “SIEdRE” , RIS & T — R AR 3R 1 BRI S
BT, WHEREMERER . BEEWNE A H NS, SRR LG 4).

Table 4. Key words in the Report of the two companies

F4. MAE (RE) xR

AT (RE) JEPFRREEIAFER  Facebook AF] (#Ri5) JefinR
FF'5 Ll Facebook A d] (&) AZM  DUBIRAR (R HKiEAZH

R Ktk KAt i Kk
1 tencent 1352.65 sustainability 498.83
2 charity 338.04 water 492.79
3 internet 310.24 climate 444.35
4 digital 257.81 emissions 370
5 technology 252.89 meta 342.73
6 weixin 200.08 facebook 269.79
7 china 184.76 data 246.87
8 development 173.78 renewable 2134
9 platform 160.21 center 199.12
10 security 144.8 operate 186.56
11 social 136.8 energy 180.5
12 users 135.24 highlights 168.52
13 smart 106.2 leadership 165.38
14 culture 104.82 collaborate 157.9
15 services 99.93 centers 153.43
16 public 94.16 chain 119.99
17 foundation 922 change 117.15
18 rural 91.86 net 99.46
19 cultural 89.39 scope 95.68
20 games 89.39 supply 92.79
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WREIR, WBiNHEA N charity. internet. digital. technology 2, i BT A 7] 8 INoGiERIB . #
FAL. #3% . ] %. Facebook <A sustainability. water. climate. emissions &5, 5y 5 nf £rali: .
K AES BEUR. RESME.

4.14. BEENARSITARSARER

B, Z#HLL promote. build 1 improve & SAISNR MR R I, FEHLIREUHRRSIAT, #H—PRER

EIRAFTE 5.

Table 5. Some index lines in the English translation of Tencent’s Report including promote, build and improve
F 5. BNAT (ReE) HiFFEE promote, build, improve FIZFARSI1T

1 In2019, we launched two mobile games, designed to promote care for the visually impaired.
Tencent has worked with industry partners to build data privacy protection, and protect
2 . . promote .
network security services intellectual property.
3 We have also put in place a “dual path” carcer promote  Employees’ professional development.

development system to help

Tencent Charity Platform also strives to enhance

. . o . . a closer connection between cities an
4 public understanding about the causes and conditions build closer connection between cities and

of rural poverty, to villages.

5 We work with community partners t'o build platforms, build an online ecosystem for the public good.
donate resources, and provide technical support to

6 The v1ta} mission and responsibility of technology build a solid foundation for this digital edifice.
companies 1S to

7  Tencent has used an Al noise-reduction algorithm to improve C(')chlear. implants for people with hearing

difficulties.

we are committed to internalizing Tech for Good as a . .

8 improve  our core competitiveness.
way to

9 At the management level, our digital tools help improve  service quality and cost-effectiveness.

hospitals

H4E 7 5, promote ¥ 5 care. date privacy protection 51, build JU| % 5 online ecosystem. digital edifice
RO, ARIE DR RN IR BIREIAT, o LA A F B0 T35 Bh R U B A 1% 55 34 B4 (care for the
visually impaired), J H i # R H0HE B2 AL FO TR =B (data privacy protection). 15 %% [ | 4+ (fighting
poverty).

HIR, %E#LVL operate. create Ml change 55 mMaNi AR ZRIL, FENIEHAHRRTIT, #—PRE
Facebook AR JE4 .

Table 6. Some index lines in Facebook’s Report containing operate, create and change
5% 6. Facebook A7) (3RE) FEE operates create F change FIERHRS11T

1 Our sustainability work helps us to operate and grow efficiently and responsibly.

we strive to be a good steward in the

2 .,
communities where we

operate by investing in projects that restore local watersheds.
facilities, contributing where possible to support

3 webuildand operate natural habitats and preserve local species.

lower the carbon footprint of the concrete we

create  a market demand for discarded glass products.
use but also to
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Continued
5 Asacompany that values collaboration to create  positive impacts in our communities.
and expand sustainability solutions that drive climate
6  we have accelerated our work to create . .
action through our core products and services.
7 help drive change across the many communities in which we operate.
8§  We recognize the urgency of climate change and are committed to help tackle this global

challenge.

Sustainability, human rights, economic
opportunity—these are all interconnected and
we’re taking a holistic approach to make sure
we’re driving positive

change globally.

457 6, operate 55 grow. facilities. contributing 51, create 1| 55 discarded glass products. positive
impacts in our communities 480, R4 FRTRRIRFIRHFIAT, AT LLHEH Facebook 2 F] ¢ 7 AL FE
IR F]H (market demand for discarded glass products), )R] FF8: 1 77 % K1 FE(expand sustainability so-
lutions), EE AL 4 BRAZHEIX — A JSH[A U (urgency of climate change), J<iE4ERAELL .

I8 I 0] LG TR Facebook A B I @481 2 5147, 7T LAE RS TR A R SEANEAG AN SORIR, JEER
73 SAEHAS, WHASMSS AR, BiE 7 OOEN . EEHEERFAKAFIE R . 1l Facebook
A FIE A R AT B | — AN ET SRR, B ARRAN, PR REM IR AR R
4.1.5. XBIARSIITHMELRER

58, ARIEAE A R (IR ) SRR 1A 2, AEHR 44 A 105G 1A TR RE AL % “ technology « charity ”
HEFAM KRR IAT, RPN T FBERA AR R LR 7).

\]

Table 7. Partial index lines of some keywords in the English translation of Tencent’S report

7. BAE (RE) RFRHSXBIANBIRSIT

and Internet platforms, launched a philanthropic
1 Tencent, together with major global technology  initiative to combat the pandemic through the use of
technology.

T t initiat i ith Chi . .. .
encent initiated a campaign with China allowing participants to scan their garbage and learn

2 Central Telev1s1on (CCTV) using technology . o classification.
augmented reality (AR)
the whole world is facing an increasingly company with a global perspective, we are actively
3 severe environmental and ecological technology  leveraging our capabilities and strengths to find
crisis. As a innovative solutions to address these problems.

company committed to sustainable development as a
4 Asa technology  core responsibility, we will continue to look for
solutions for a greener future.

To create value for all stakeholders and culture are the two powerhouses that drive

> through facilitating connection. technology Tencent to fulfil its social responsibilities.

organisations grow. Build an online donation

6 Help charity platform.

. o Alliance of Developers Fighting Against COVID-19.
7 Ef;ldc‘:llll; set aside RMB200 million to Charity Tencent added RMB1 billion to a domestic
emergency fund, raising the total to RMBI1.5 billion.
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Continued

Platform dedicated a special interface to facilitate

8  the Internet-based Tencent Charity anti-pandemic donations

Foundation will continue to reflect on their roles in
9 Tencent and Tencent Charity the area of public health, especially regarding the
prevention and treatment of infectious diseases.

10 For Tencent employees, charity has become a part of their work and life.

1 7] %15 technology 47T {1177 major global. Internet platforms. philanthropic initiative 2. X3
BB RA AR AR S BB S 6, A R 9% 1% (together with major global technology). F charity #
BC 1A 4 organisations grow. online donation platform 4. XK HA A& EHIRE . HBEEL
#5453 (build an online donation platform). 24 ] i T 1K 2835 51 A T 2E 75 F11 H & (charity has become a part
of their work and life). i 7 yFERHY . 2838, SOERBEAAES RS IEH AR KSR

FIR, HR4f Facebook A Al (25 ) i S8 A 3, 7EHES A F 1 DS EE R B LIE FE “ sustainability |
water” FIEFEAH KR TI4T, K HT Facebook 2 & FEL SR AN A K B 8).

Table 8. Partial index lines of some keywords in Facebook’s report

% 8. Facebook AR) (&) HERD KBIRMF D RSIT

activations, such as local community cleanups,

1 These events included a series of sustainability AR/VR demos, SDG fireside chats, expert panels

Ads Testing Program that provides initial evidence
2 wealsobuilta sustainability showing how values-driven communications can
drive business results.

and broader corporate initiatives can help support

3 Our sustainability achievement of all 17 SDGs.
4 focused on various aspects of sustainability  and climate action.
5 Linking our sustainability and have set science-based targets in line with net

Z€ero emissions.

6 e aim to minimize our energy, emissions

impact.
and water o}

crisis are well documented as demand for this finite
7  The challenges of the growing global water resource continues to rise due to population and
economic growth.

8 We value water as a vital resource that has no substitute.

Direct evaporative cooling technology is

9  one of the ways we have been able to use water to cool data centers by relying on outside air.
less
10 our data centers are over 80 percent more water efficient than the average data center.

HZR 7] 515 sustainability ¥4l 174 Ads Testing Program. broader corporate initiatives 5. X3
Facebook /A 7] J&yE A] 4114 ) 1 H (series of sustainability activations), F( /1T 9 /b G I8 /K 55 1R 9%
(minimize our energy. emissions), iR F| 4 BRI K fEALPk % (the challenges of the growing global water
crisis), FFARRSZHKTTL) IS T — & il R (direct evaporative cooling technology. data centers are over
80 percent more water efficient), XL FEEE | — N AT RS R R IF HAT AT, RIEABRERIE . /K
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PREE KGR R, IF H A BRI BIAR LRI IE T A R TR R -
4.2. BT (RE) HIEESCRS T

Fairclough 1§ i, 518 SEEAHE ORI, ECRY 28— BB . K RNRIREESECAH
BN — B S R
4.2.1. [FERFRIESH

TEE SCA I A 72 03 Wit o B 30TE R EE RS B R IE AT, A5 Bk IE S 0 BNEE & 5 B A Y.
TR SCASRIR, XA REUE A T B W b, BRI A RN A HBURME . FR, R B,
AR B =7 G “HPEMASTHEIRE IS TR B RS TH & JECOORYE - SO
BEMT AL, XA 7 HAUSE, RGN A R ER R

I Facebook A 7] (IZAR 5 HIKRAE T A BN EHAESMNMUAT T ER, RE T ARSI HIZ
B, BUBRMEEARE B 2R AR A RIS, Hoanii = S A HE BRI i Sl
SETY AT . PR S Y A R Gl S 0 B R AU o
42.2. REIMERRE

15 (IR R BRI R BN B, 35 DB 2019 4E/ GGRE) JERRRCNBI, Fhgiitam
HARZERFH 174, BN 52 7K 9).

Table 9. Statistics of cases involved in the English translation of Tencent 2019 report

9. B 2019 (IRE) FFHFS RIS

2= case/example
1 Tencent’s Fight Against the COVID-19 Pandemic
2 Starry Color
3 Offering Inclusive Technology to the Visually-impaired
4 Mini Programs Youth Camp
5 Tencent Education MEET EdTech Innovation Summit
6 A Digital Palace Museum
7 The Great Wall Conservation Project
8 implement our digital solutions for heritage conservation
9 9.9 Giving Day
10 Internet-based charity
11 Smart Healthcare
12 Smart Education
13 established the Go Yunnan platform
14 My Helsinki Mini Program
15 Unleashing the Inner Strength of Rural Areas
16 launched Digital Natives Action (DN.A)
17 Al + Charity

DOI: 10.12677/m1.2022.1011346 2547 IARIE 5 2


https://doi.org/10.12677/ml.2022.1011346

T

HIR AL B IRFEBY B L, ARy iR H &, i MESI RG], B T ER.
B ROSHBEIRAFIER, ERA AL RN .

2 LL Facebook2020 S (i) A, Geitfs A&y 25 5K, SARZGI0N 9 A, AR¥E B
FH1, Facebook 2] ¥t © — MEHEAIFFEL AL, RABIEAM, JF IR oo 2Rl a2k i 2 A AR
NG BAARRBIT UL AT S R G40 T, BRBCE ST, WG Rl E R .

43. BT (RE) LSRR

RS = 4EUTIEAE S, st AEA T EFES) . e B #E R R U A P IEE
Z A EAE R IR g ARl &7, M GRS D) B & D SRS 2R AR, AFR] ]
F] FH P AR ISR S S, BEAR R LA G BRI WA, KIHBUR, G HE E R
B, “PREIRTR” BTN R, B, ATEN CRHET . “EE7 L R SR
FERE R S (RS D) FREiit I, RS hRAS 2 R SRR B RE, BRI (s ) R A RITE R,
PR TRAR B () B RS B AR R

Facebook | LA AR G oMM H K AL, FF HABIRR ZFLS, FER (R 2 Hm ik
REAEMEL Y, B RE A, GG, A1E. K. IRRgER R, HER SR S EA TR
AA], X AR AR AR A AR R R . E T AE SRR AR A AR R .

FH ¥ e A AR S B PR At SR 7 g AT A AE 72 0BG W SR AR . FERHIE T, B
HIRFAER R RUE T BHIESRNS . Wi TR RIS RS, RS E AR, RNERE. W2
SRR, 2 SCARBAT — BB WRIMLRR, 22X FAERIA FRE M e[ 10]. BBR (&) 1
PEVEAR B2 JE N GRS TR BB . R S 1 TR I AEHEAL, B DA AR R IE Bk, sk
YERY o SEREA T S04 A U “technology+ user. employee. charity” 7EFF SCRR AR 43518 “RHE. F .
R 28387 #RA TSGRV & BRI . =i a1 “promote. create. provide” %5, X ia]iL
R, BliE. SRR e MR TRIRT. SRR I TR Gt e B B R SN AR TR A ) B 3
EHUERE

5. ZR51HR

AR = YR 15 BAR BE THAN Facebook 7] (ki) HITE S HRAEMEE K A FE G4, IFX s
MA R RBATE G0, FHEERE G —REEA SRR REEAERE S . R EUN
R EANCRW, BEUGTRENER . —REMEERBIIBRAE, TR 22T R IE
HAFIER . XL )Y G s T B 5 R R I BRI 18 g, HL R 76 BRI v SR I o0 2 S e o
HALH — N, Facebook A FITE GRS RIUNTR . — R VEHE Al A SR A S BRAEIR M B IITE B . — 2RI
R U)SEMAR R A5 LR 55 S8 A Rl B0 XM HORTE ISR RIESGIE BN AR A Ia . IRFEL R e 5 T »
ARNEZIVER S AR SOOI PFEE 70 B B8 S T Ab BB A =] B o B sk, I X T2 5
FEEE M LIRS (A2 TUER S ) BARRE L AR DY RIERETE R, BHEZ P E
BRI 2w, AT SRV B 73 AT 5 o

SE ik
(1] #AFFE, BFH TRk IR ) AP REAA R EH fi——— D TE R E B e [J]. AbERE,
2020(6): 94-106.
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