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Abstract

In recent years, private customized storm surges have swept the world, from customizing con-
sumer scenes to customizing goods and services, and customized services are providing consum-
ers with a consumer experience that can’t be obtained through online shopping. This private cus-
tomization is only part of the personalized service. The supervision degree of the complex indus-
trial system of the administrative department is difficult to meet the needs of the scale of persona-
lized service industry, and there is a blind spot for the regulation of personalized service based on
small and small individual business households. In order to establish a controllable market man-
agement system, the author proposes a personalized service quality supervision and management
system from the perspective of law enforcement supervision. The system is defined as: “the quali-
ty supervision and management system of individualized service is to register the individualized
product trading behavior of sporadic individual business under the individualized economy, en-
courage the masses to participate in the supervision, and thus create a reputation platform with
individual business individual service as the main body, which is an organic unified system of ad-
ministrative supervision”. This paper describes the individualized quality of service supervision
and management system as “four steps strategy”: first is to formulate relevant laws and regula-
tions for personalized service; second is to establish a perfect and effective registration system;
third is to establish and improve the system of appealing and opening; and fourth is to establish a
comprehensive reputation evaluation system. The author believes that the system is not an iso-
lated concept, but a complete system operation of a series of administrative measures. After a
reasonable publicity and implementation, the desired effect is to guide a large number of people
to start using the system and establish a high popularity network quality inspection service plat-
form under the cooperation of the administration and the people, which can show the products
and service evaluation of the merchants, the government’s examination and evaluation, and so on,
to improve the comprehensive reputation of scoring mechanism. On one hand, we can promote
the modernization and convenience of government administration. On the other hand, it can pro-
vide similar quality inspection public trust platform for more industries in the future, and pro-
mote the realization of administrative functions.
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Figure 1. The implementation process of the registration system
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Figure 2. The implementation process of the appeals opening system
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