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Abstract

The report of the 19th national congress of the communist party of China put forward the strategy
of rural revitalization. Through the overall revitalization of the rural areas, the rural areas can
find new development space beyond the original agricultural production, thus generating a large
number of entrepreneurship and employment opportunities for the rural areas. Among these,
college students returning to their hometowns to start their own businesses are an important
force to promote the implementation of the rural revitalization strategy. Identity is not only the
structural condition but also the important mobilization factor for the rural entrepreneurship of
college students. Based on the identity theory, this paper explains the formation logic of rural en-
trepreneurship willingness, constructs the theoretical relationship among “identity-attitude and
willingness of rural entrepreneurship” and constructs a rural entrepreneurship willingness inte-
grated model of college student. A questionnaire survey was conducted among 352 undergra-
duates from 7 colleges and universities in Xiasha, Hangzhou. Amos was used to collect and analyze
data. The influence of occupational evaluation on the “attitude towards the behavior” shows a
positive correlation. Based on those conclusions, China should break through the “top-down”
mode to promote the creation and stability of college students’ willingness to start a business in
rural areas, change their stereotypes against “working in rural areas”, stimulate and cultivate
their willingness to start a business in rural areas through emotional support, institutional en-
couragement, identity connection and so on, to promote the occurrence of rural entrepreneurship.
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Figure 1. Rural entrepreneurship willingness integrated model
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