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Abstract

Liquor is an indispensable commodity in our life. The guarantee of grain output and the support of
national policy make a large number of distilleries rise from the flat. But the new generation of
young people has different attitudes towards liquor from the old generation, such as equating ta-
ble culture with “miasma” and disliking liquor taste and taste. Through the way of questionnaire,
we collect the relevant data of consumers of different ages on the transformation of liquor. Based
on the data analysis methods such as decision tree model analysis and word cloud analysis, we
analyze these problems, which have important meaning for liquor enterprises and consumers.
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Table 1. Reliability statistics
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Table 3. Basic information table
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Figure 1. Employment map
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Figure 2. Percentage distribution of age of liquor consumers
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Table 4. Cross analysis table
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Figure 3. Integrity analysis
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Figure 4. Gender differences in perceptions of alcohol
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Figure 5. Views of wine lovers of different degrees
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Figure 6. Structural equation model
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Figure 7. Improved model
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Table 5. Analysis of variance
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Figure 8. Final model
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