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Abstract

By using the big data mining method of Python beautifulsoup, word frequency analysis method of
Python Wordcloud, and the Chinese character analysis method of Python Jieba, this paper analyz-
es the existing problems of domestic cosmetics brands and the most important consumption hot
spots for consumers based on the feedback from consumers in various platforms. We select three
domestic cosmetics brands with different positioning—Judydoll, Perfect Diary and MAOGEPING as
reference. We use a large number of comments for text mining, word frequency statistics, analysis
of consumption hot spots, and then analyze the characteristics of each brand, target population
and suggestions for further development. Finally, according to word frequency calculation of the
proportion of different consumption hot spots, we find out the most important direction of con-
sumers. The research results can be used as a reference to improve the use experience of domestic
cosmetics brands and further develop local brands.
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Table 1. Comment frequency of three brands
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Figure 1. Word cloud diagram of Judydoll
1 WA= E

du KOL —H— rint | = ]
FIIHIJ" & Tﬁ 2ﬁ BH EEM
S ﬁémﬁm >

LB H E%%

Figure 2. Word cloud diagram of Perfect Diary
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Figure 3. Word cloud diagram of MAOGEPING
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Table 2. Classification and statistics of high frequency words
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