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Abstract

With the advent of the digital era, the use of the Internet has become an essential part of public life,
including microblog and other social software, opening up a new world. Accordingly, with the ad-
vantages of simple and convenient, efficient interaction, precise and rich, microblog marketing
has also been used in cultural tourism, a promising industry. Through the research and design,
this paper analyzes the situation of Chongqing tourism official microblog certification, and takes
Chongqing Cultural Tourism Commission as a typical representative of the official microblog in the
tourism marketing work, and puts forward relevant suggestions. It is hoped that relevant sugges-
tions can further improve the marketing of Chongqing tourism official microblog.
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Figure 1. Scale of Internet users and Internet penetration rate
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Figure 2. Number of microblogs of Chongqing government agencies
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Figure 3. Microblogging from October to December in 2019
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Table 5. Official microblog certification of tourism in Chongqing
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Figure 4. Basic operation mode of microblog
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