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Abstract

In order to fully meet the material and spiritual needs of the public, based on regional brand cul-
ture, tea packaging connotation is precisely improved. First of all, the regional brand culture and
characteristic tea packaging are summarized, the guidance of regional brand culture and the
bearing of characteristic tea packaging are emphasized, and the interaction between them is ana-
lyzed with examples. Secondly, the brand culture of Yangzhou is sorted out, the packaging of
Lvyangchun tea is discussed, and the brand cultural guidance, cultural aesthetic fit, cultural visual
identification elements, and cultural innovation experience are demonstrated. Finally, the paper
deduces the future development of Lvyangchun tea packaging, emphasizes the unique regional
brand cultural value, and provides theoretical reference for the connotation improvement of oth-
er series of unique regional tea packaging.
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