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Abstract
With the rapid development of new information technology, personalized recommendation systems
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on e-commerce platforms are being more and more widely used by enterprises and businesses. The
optimization and improvement of personalized recommendation systems on e-commerce platforms
is a significant issue that many enterprises and businesses are concerned about. Based on the de-
velopment of new forms of consumption and from the perspective of customer perceived value, this
paper analyzes the problems existing in the personalized recommendation system on e-commerce
platforms, which include the old user interface, tedious basic functions, and sticking to traditional
recommendation patterns in marketing. This paper puts forward ideas of independent optimization
of the user interface, reducing hassles for users using the system, and optimizing functions of a per-
sonalized recommendation system on an e-commerce platform by using emerging technologies for
marketing, and key technologies. It further analyzes information security risks in the personalized
recommendation system and proposes risk prevention in the terms of personalized recommenda-
tions to better enhance the value of customers’ experiences and promote enterprises and businesses
with e-commerce platforms to improve their business performances.
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EEE BRI IR 2. BT & R MEHERE R SIRT, ONAR 2 A AR X E
MU E R, PRIk, ASCUABIE B i E L A, SR AR B ML R ST AL, JFSE AR
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2. XHERER
2.1. BEEFEAEMUEERGEARSMA

WIE T8 —AREFHAR, MR RBIRAE TR, W2 T RIH R BRI 2R R
AR RGN E i HRTE TR AR . 355007, BT DLy 8RR Hdimis k.
AR EBRH P AL HGR AR, 2021) [1]. FBE, MEAIHERERG SN RS S, SigE8EiET
BROGIE, #—0im T RS A (Cui Z, 2020) [2],

B S AR IR IR, MEHEE RGWE T R, HPRH T A28, BFE5rEDREN
MEHERE RGN IR HE TARIKE. MR RGP RS2 4000 . &EdE . R4 TimEdE.
W TS5 B R~ & O B S A T AR 2 A, SEILSE R M HESE (Fan Y, 2008) [3].
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B AMERRI TR, MEHEE RGO E SIRERA T, AT HTE S M.
AR B S AME R D R iR 2 AR %, A B T 4R R 1% P O RAR AR T SR
(Choi S H, 2006) [4]. FEANIMER TR R F, MEHERE REHDEE AR BE~mE R,
e BT AR A1F, B e M HEE R G R R 2 A AR R E B A
FE, RALE R, B IL FR A KA.

2.2. RFARERRIP

HLF P & AN R G TR IR E, B RiE 2 . AP M E R TS,
RO HEERTE ZHAE, AT EIRNOEIE 0T X S E T B SR A AT i R A B RA 2 4 )
RRCEMS%S, 2021) [5], Bl ANIE S EHRICE, FIREERAERR MES RS, 2 1%
W FBONEEI T, 51 RG RS .

F—J7 M, PSR AETE R G0 B L R SRS A B RS RL 2k BT R N T R AA R0
M . R B L2, B F & MR R GURIFS-F & R REEE, JREUEE. B s, T
UG SR, KR =W (GB2ENE, 2021) [6]. AR, X R EEE B SE S5%%
HEBLLHEHEHEW R, BRILT AP, “TRGE” &30 H 00 50 & R B AL
R, FAPCNT AR, BA R bR, BAEAFEERLRK, X —AE R
ORI AE R T A B aR(FR 2R, 2021) [6].

SR R S AME A R 7 T AR E B RL 2 AR iR, 22 T4 R R AS [0 f o s B AR 54
FEOTVEMRRBaRA A W . RIZS N . TRVE PR 2 R0 R 5 R ORI B AR D 1 P e RA o 15 F 1)
P o T 36T b (R AN T P 25 (A 7 DU AHERE 7 R 0 A FE AR T P B R Bidis . AR T FH 5 A 2
HAR, EFONERTE SIS R EAL, E R E P (Wang C, 2018) [7].

TN AR GAN R P HERE 77200 N RE S BRI A E, 5638 T RAE BRI, R
PR RAA G A BRAh, BB AR NITE 2R G5BT TR AR VLB RL 22 4 ) R4 1 37 JEL I 5 37 A
FEo XHUBESEAS i AELAELER . B MIIRE AL RERS R AR SR IUCEOE BUR 5 AL S s i A, R AE
Bl e A RoRL CR AP RN SO 3= 0 T R EE AR T (VP 2022) [8].

3. BEBANMERA T MENESERENERE S
3.1. BERAMEMREESE

1) B EENE

JE 5 SRR A 2 i O 2 E 28 R R IR o AR P AT R I O T B AR R B R o E .
P2 AR G T ANE AN R, 2 SR N AT 3R B — 0 = it A 25 R0 9 Bl B 2 b BT TR B 2 VP4, TR
I 419 2 1 25 7 it R R (R R A I 2 S - . 5 2, TR IR BN AT B 7 7 i IR 45 A I 25
HHERIORRRE o 2 SRR AN RO L SR A DUB & A B B KAk 9 R v, Ly T-OE Re gl iz il en . 452
B E, T AN S AR VAN B R A 0 £ PSR FE B 7= A o R B B TS A 30

B SR ANANAE = B AN — SUBU BRLA

T 75 JRR SR AR 25 T AT 280 P L T SR AL B, A I 30 3o g I A 445 A P W BT 75 (Tanmer J,
2014) [9]. B, SRR S AN TEE R R A P, (ER B R AN A2 B R e, I AN
L2 051 % S RN R A5k 25 2% T A HR (R0 AR 2= it i 3 B P AR IR RGN AR B T o
Fr= AR AN, et BT A P R R A, AR A IFIRIEAS . AR T A . A AR S
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JIRNE ST o B R PRI TR B HoR, Rl T 2 13l 20 W (AR eI, 2022) [10]. AL, fE LR
B RS RGO, 7 B RGN B B R A U () B e, SRR S LA
2 S A B o

3.2. BETAMUETER GRS

FLT T 65 10 22 B A M AT R S R T AR T S A S (R, 1B T MR HERE R ST
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1) RG M FEZIH. DAF M EHER: RGN SR FHi TR, B AT 6 Ml
HERE R GENXE LA TR T 87 i R 48R, BETIR A SKAT o UL DU, BRI S e, ] RS
IS PR LB APE D 2 BB AN L, A TR e e RAFI R R R

2) ARG REE B, PR AL M RGN AAEE E ZBENG: EhERIIK, SRSl
i, SOREMRANEBIRNT . FIN, GRS A S BRI S — B T R, R B SEE LS L
FHEAE . XL TR AL PRGN T W AR I (8] S5 RS A e, AR TR L.

3) BTN TG RGEWHE L 2% P iR E R . A AR
17 2 98 2 BRI B i & R s T 2, 2 EOR R sz, RAO-EsS 558 . 7
it I AR T 202 AL I A 3 LASC 7 il B PN RO X RE A MR HERE BRI T B
TR EA, (HR MWK TINS5, [N, X FE0™ 5O E AP Pl
MARA 3/l 1 A E -

4. HEBANERA T IMELEERZEHRL

BRI T 6 MEACHER: RGUFAER R RE, AR SCOL R R BV (KR R 3, B IR n (L AL A
XL T B AMEHERE RGN BEREAT UM, JFIR A B IO BOR

4.1. RGIhEERIT

1) BEMAH i
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Figure 1. Function of Self-optimizing Interface in Net
Ease Cloud Music
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Figure 2. Augmented reality on the website of Apple
2. EREMBIEMUIE
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1) Hr b 9
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KL

2) HH A ENE

S U P A IR AT B AL AR o W PR IR B R 52 2 B R AR O B M B S (Mne
B, 2022) [10]. FEHETGMEHERERGH, HREREEH CRFTRME, MARAEARZEIE R .
FOSBRIGINABBIIG I 7 98 10 8 . A THONEOR, W R RS PSS M i
2y, SR R S RET, HERE NS E THEER, AR

3) FIBOHTE %

FEBT RN PR AR SR, W 2 TR T S AR AR AR R £ B 2 7 i AR 55 AT R 2.
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AIETIA RGIR R, BOCER RGOS THWENE REMER, G5 TAmEA. i
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1) =fEfiEHiAR
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fitho AT DLIE I 55 B S 2 Ui A7 25 0], ks S R 58 e R AT A A0 TR 7
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ZoR OB — A N ERARAE LY, AN R R AU F A 8] 09 3 4 47 42 1 ¥ (De Filippi P, 2016) [11],
A B T AR R B 75 2, 0 e LAER 9 A N0 75 SR 5 e

4) HY RIS

RIS U R SR SRR, PR RIETFHL. PRGBS LT RR, HE2H
BHTE R, #HE Y (Bonenberger Y, 2018) [12]. HAMFFLRE, oIl szl LUk N MK H AR LISl 5
EEBIRZN AT

5. MEWIEF REMUHIKBREE
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1) XYt 5B LAMNES . B S XSS, 15 R G BRSPS Bl i 28
*F-&(Zyskind G, 2015) [13]. Hr72544 0] LA B 2R G 4 Wi SR 2 ok B B il =2 Ak, PRaE P ok T i 1)
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P 55U B (Zyskind G, 2015) [13].
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