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Abstract

Tea has a long history and profound cultural heritage, occupying a vast market. With the develop-
ment of the times, the traditional sales model is no longer enough to meet the market demand. The
establishment of e-commerce platform has brought new development opportunities and challenges
to the tea market. This paper explores the development strategy of tea industry under the back-
ground of e-commerce era, analyzes the current sales model, and the advantages of combining tea
with e-commerce platform, analyzes potential problems and formulates development strategies.
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