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Abstract

The world today is experiencing the biggest change in a century. Under the influence of COVID-19
and the unilateralism and protectionism of individual western countries, the development at home
and abroad is facing huge challenges. In order to meet the challenges, the Party Central Committee
has proposed to accelerate the construction of a new development pattern with domestic circula-
tion as the main body and domestic and international double circulation promoting each other. To
protect consumers’ right to know is an important way to promote consumption and promote do-
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mestic circulation. However, in practice, consumer information is too jumbled to make it difficult
for consumers to obtain key information in a timely manner, consumer information becomes more
professional, which affects consumers’ understanding of information, and some false advertise-
ments mislead consumers to obtain real information, all of which hinder the realization of con-
sumers’ right to know. In order to protect consumers and promote the sustainable development of
China’s economy, it is necessary to study these problems and provide a more complete program.
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