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Abstract

Nowadays, the social interaction between people has become networked; especially the Wechat
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circle of friends has become a platform for most young people to carry out interpersonal commu-
nication and self-presentation. From the psychological point of view, any behavior is accompanied
by motivation. This paper studies the self-presentation behavior and psychological motivation of
young light letter users in the circle of friends from two dimensions: self-centered motivation and
other-centered motivation. Questionnaires were distributed through the network, questionnaires
were collected and corresponding data were analyzed, and conclusions were drawn: The self-
presentation motivation of young users Posting moments is at a strong level in both dimensions,
among which entertainment and self-image management best reflect the self-presentation moti-
vation of young users, and there is no difference in the two dimensions of self-presentation moti-
vation of users in terms of gender, age and educational background, but there are differences in
the degree and frequency of users’ use of moments. Recreation and self-image management respec-
tively present the true self and the ideal self, which can achieve the unity of self-harmony and in-
terpersonal harmony, and finally realize social harmony.
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1. AIRERRMAREERRL

BEEB S HIRM KA, N5 N ZIRISAETT sSABAE AR A . AR 3E 45 A AATEA 345 3R
1, AR IR AT RENS S REATHR R, BT f AR ARk A2 AE APP(QQ. BfE L i)
i, APRsAEm 07 30 TR, ST0 7 SAE R RS, 57K T AERIVER . (5 B ARIEA
PN RIME— H 1, BEAH-T GRS MTEZ BREIIN 2. AU THT 6 2 5MIE N K
B, BEITRANBEEG R, AP EZ R 20~30 S HEREN . IAUER AN AR AR
A E R, WA AR KA S B MR, R H TS, FPRIE IR
KREMHEL, AESMETRENGAERFEIR, 2R AT 7T AREIN. RIFERIME
JURAT AR ) B R 2B AT R R A P2 B RER AT N LB S AL R, ONETTA
HEIEHUIEME—E BRI, BV M AR B, B2 R U AT Xt 22 A4 )0 B
REACH[L] [ 7 S A R RSB T, 34T B R EBEHLAIRT 7T RAG HEONEEL, My
IR T AR R KR A P B AR AR et N5 NSk Rkt — B ek, R MARR T, — @R
FIE RIS DD RERTR AL [2] 0 A7 52 MU 22 UL 2 4t 17 36 s 1 B SR B SR T R P O 58 AR
I, M ERFITHURRAOE, FEA ARSI, FEERRAE R, 2R, BUFZEX
WEAEAE T G ISR IR 5E R, N ERRIBEE, FRAHEIEMER, 18I =[3]

2. HXERES
2.1 MISAAKE

T AP R R 10— TR R 0 PP AE S A SCAR LA P, RS O
(508 S SR AP AT Er e LI AR AR ELF AT R A OB EEAT VP s 8 L AL
{7 R )5 AR A VPR BB WA A T FTRLRS T R 52 X
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AR BEE 8 SR — i B K 2 T4 2 X 4 1A R FULA IXC, LA iR it M s PR A WL 5 R R [4]
HAR 5 bR i A AT AR S BORSEILH P AR5 SRR S5 E R 22 NEEFRR. B—-Rgd2 4t
ARG (A . WA BRAEFAISE) IR, BRI P &R R AR P i B REIUE S AEHENL
AR 1 AT DA RS A5 AR NAERA Z (B AWK L6, RIS N PR thin & 5l o, X {15
FRRES PO LB B AR, IR 2 A ). (BRI, IXPME B R AR RN R HE
fiti 2 BT N Bntldk, A ATBOR B2 0 A% 3 2 5]

RARIERE
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Figure 1. The mechanism of self-presentation information dissemination

E 1. BREIESEBHNG

—>

2.2. IR

K 2 (R 18 (Dramaturgy ) BB 5 N 5 N 2 [ 41 238 A 3047 25 b, YO AATTERE 2 B8l &I
R R R EH O . IR I T SRR R R AR, fEAE R, AR NS AN Z AW
—URIREE RPN, iU BAR TR AL ST X — 6 R & AEA RN A, JHRRE N
X S FPAE A R M [6]. FBRX—F, AT R R NIEAS S B 10RE), [FIRE 52 2 E
SRR o AATTREAS BASR I B 0] I — A8 A IR A7 ST At S M ) R0, B0 — AN B AS ER A R AT T
QN .
23. BRE0ER

M A ZOREERISE, b2 A A BT 1937 4FIE U H RS H 3 #E 12 (symbolic inte-
ractionism), XERRAEHBE, &R EIK AT ESIE AR R B 5 B SRIREE 2001 70 N JSBEAAR A 38 14:
SRS O FEIS[7]. TR IR, KRBT 1959 EERN (HEEETHAERZEIN) e8I
7 HIRE I (self-presentation) H it . oKs H K R I N ARAE ED G HEED G, FRINE M T kA N %
AR A QAN AT A RE RS RIA MR . RPN, T 2RI RIS 2 M A i
ITE ARSI, RN N AW ARWAR A, ST AR B IR G .

3. ARFAFEERIT
3.1. BEFgit

R R R S Aas:, RIEEREINF, HGEXRUE P 7E & A A B E R 20
BT A .

HIREIAT AR AR E ARSI, ZAFSIHLIAE, P SEFEARM R EER. 2
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PHFRSE N AR R A2 O AR BORE S 7 b B B 30 A R A RBLFE E 3R SE DSREE 7r =N ERE . B3R
DAL AN HCO R DL G G HI R EE[8]. B AR AL AR F ERR MA RIS 5 B S A E B E
BAEE, RESH T AS®R, LBEIARPERPOFASIHL A A O T R MAE AT
H 2B 2 2% N B AN AT N EC BES), i R ISt A /R ok, F P ik il R A
R PEYESF Y FEAL A NBRok R A O Zh L. HT AT G SRR EAS B R B, A —E mRTE,
BRI ASC R BRI — 4L, K 3 REIBIHLI Jy 5 30T mSh LRl v G 3 R SIS R

T REE N AR T 3-SR S Hr il G 75 8 IX I AP AR oK, 228 B R0 3 [ S UMb A0 1]
L, FFHAEMNYEE Bl E T AR, ZHEU LR CENSE, ASCEWANERE Eorm i E
TR, B4R AR OFHEN. GFEERSESEE . BIRHE. rE R B3N
W BRSO AILERE R ST TR TR L HRIER
(LI

N T PRIE IR) 36 1A RO S TSR, INEE BRI E I 22 T ML (Nezlek) S N fEH A AN H
PR E L (Private Self-conscious Scale) 1A [ 3k = i1 & % (Public Self-conscious Scale) [10]. At H 3k
B0 R H - AR AT A P 48 PRI AT Yot B o U &, AR 1. B3RO
HUAMB A ot T m SHHLE A O BRI TR AT B, M AREARRE. ARE. & FE. JEEE
B) W2 R b R BRI T E, IR AR R B FE AR ERE 15 45, KA SPSS26.0
GUTH A AT RS /30T . ZRRIELLIF Cronbach’s Alpha 15 BEAS S, PN SR A5 BB 43 %18 0.775 1 0.782,
BRI XSRS MU TR S, KMO {H4 0.876, Bartlett BRFEAS 36 ) 55 M CRRBEIE T 0, %
WY i) 5 AT R4 R S5 R R

Table 1. The dimension of self-presentation motivation for WeChat users

#* 1 WERFHNBERENNINLERE

Yips Ay i L 1
HRSHSWE A I A P R L 1 3 B B R A
EE LR I PEXTE A A PB4 ] B DB T U
FrEHL Hri it IS H IS, 7 A3 it 1 B 4 SR R
EESINT M E LKA 1 A P 7= 2 T S 2 1 1 BRI
AR e 75 T B ST A D A DB 2 5 0 A e A o
fis Ay AT e S A P 1 R A AT e B
FEIEHL FRREALAE 3ok TN A I e PR b T IR A BRI &
EEisir Lsil RAE T A B A (1 P9 2500 3 A G iR Lo BRI 1
3.2. BEEE

AR FIAIL LS ) G AT IRE, G 7 1588, N7 =5 9 B oL RER RPN
AL, 5 3o 2GR A ABERER, FE=5802 BRENFHABIHLYEE = RN
—JRIE R 165 7y, HASEIE “ER B HE AR RABEZE, EF %7 HiRgR NG
WA, YELMNE. HEES RS 121 4, AR08 & RREE N 78%.

3.3. AR

WA RPIFEARGIHE B WEE 2 fiw. WEXS S B4 40 N, 5 26%, 4 115 N, 7 74%; 4Fi%

DOI: 10.12677/0rf.2023.135417 4180 1B 512


https://doi.org/10.12677/orf.2023.135417

FBANAR

1F 18~25 % 5 Lh#x i, 15 51%, 26~35 %[ 35%, FHAFRBUL Y 14%; 55 AAEH AR5 AE K
PLE S e, 2000 369%A0 34%, H A 30%. MIHEREATTLAE H, AU i) 25 10 0E I A
FELH P R B AR 18~25 %, EJINARME KL LM Lotk T s AR P — 8 = 2o ok,
HARYE (2022 SRS TS D) E P R BAF RIS RE, 20~30 2 5 L 700, MR
WA KA R G LRI 60%, At LAUSCEE MR A 45 ST & DL S

Table 2. Frequency analysis of Demography variables
F 2. AOFTEMENH

Bl I Az B4t P Wit ZE
el z 0 2% 174 0.44
S 115 74%
18 Z LR 7 5%
i 18-25 f i o1% 252 0.80
26~35 % 54 35%
36~45 % 11 7%
Wi &L 4 3%
A o 18 12%
3] rE 25 16% 3.86 1.09
AF} 56 36%
WA K& L E 52 34%

FEA S AR A LG FAR R A L 22 3 Fiias, 155 Ah 121 AR BB L P, 34 A\ A i A
RIE, BHEDREEEE, ©F 57 WAENKER P BERGRE S, ERENRENEZm,
REFE G 41%, FAPAB—k. —R—KE—RUE—&5 015 10%. 16%. 10%, MAEEIL
0 1%; 7ERATINABISRZT, AR FKEA S tm, & 28%, &R RATH A L H B AR
M—2% LA 24%. 21%, JLFRRESK S5 MAS K PIFR I DU L 29%F0 4%; FEil RS I KU
[fi, 201~500 A 5 &, i 27%, 51~150 AR 151~200 A %35 5 bt 21%. 17%, ol 4 P Rb S AL 15 13%.

Table 3. Frequency analysis of WeChat Moments usage

3. WIERRKREIERESRERS

Bl HEI Ik B4t SPYIME PRtz
R A . 13241 Z(’Z 122 042
Fe/ N — IR 15 10%
FR—IK 63 41%
HE AR E SR —R—IR 25 16% 1.87 1.29
— R E— 16 10%
A 2 1%
JUTFR R R 3 2%
B RAT KA 37 24%
AT I A P AT ®RRAWKE A 43 28% 2.35 1.50
WA ECE A R —% 32 21%
A 6 4%
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Continued
50 A& EAR 8 5%
51~150 A 32 21%
IR I A 151~200 A\ 27 17% 2.46 1.64
201~500 A 42 27%
500 A DAL 12 8%

4, ARGER
4.1. TEMRDH

& 4T LE L, WAShHLYERE R 51E 205 3.63 A1 3.70, 30 ;m “— %", 40K R “HE”,
Yt AE R PSR B IR 2B AL T 1, B R0 3 ) S Al ol T R ST A )
fir, FF HLBANEHLGEE RS T KT fE RO FABINLF, Fra R mEaT 3~4 Z0E, Ui
VU AN A% B 18 B R 08 LA RSB H AR e P A IR B B B b R Rl bl e I SR B B I
H I RIIE AL, BEEBHERR F P R A A R B R B SE i m) T2 % B O i A1 DGER (1 73 5, AN A T-7E
AT R R P A T BEE AR I A AR . RO S rRsiiLT, BrE R R AR T 3~4 2 1A],
W BH DY AN B 1) B e % A e R AR B HH A28 FE P R A IR R BB R A N R Rl 3L b B3R R EE Y
i m, TP A TFRIGERAS, SHFERH P SRAETFHIAN H OGS, &8s E SR
R [l NS — N RAFI EHIRIE R, At a) T mT U I A A I A P Sk 4 RF — e A FRoG & .

Table 4. Two dimensional and eight variable descriptive analysis of self-presentation motivation

F 4. BRENNRLEER )/ \BEER S

i3s3 Ap e N ¥ PR £
HEZSHE S5 121 3.58 0.98
B RIHIE 121 3.72 1.02
H &AL SRS 3.63 0.80
M E 5L 121 3.64 1.00
H IR 121 3.57 1.11
AHEEHEEN 121 3.69 0.88
ST 121 3.74 1.02
B N H O 5 [ B 3.70 0.73
TR A ok 121 3.50 0.96
HEEZEH 121 3.88 0.91
4.2. XM

WP 5 MM M RnT LA Y, PRLERE 1)\ AR B P 99% 11 i 25 /KT A7 1 2 2 AR
Kk, HMRRHKT 0, FrA2BLEMRKR. W B ERFOAEZIHLS AT .0 S REIE B R E
BUd R R A I, B s s & 51E 7 — S A . BRARSERR, PR R AT A
Bl RE T, BERTRER N V BRAMH B FIRE AT fe i1 — €M B BILREH, WP — KA
RE AR S 7 ReEE .
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Table 5. Correlation analysis between two dimensions and eight variables of self-presentation motivation
F 5. BRI AYERE )\ E2EEXMESH

x1 X2 x3 x4 yl y2 y3 y4
x1 1 0.247" 0.505™ 0.506™ 0.523" 0.374" 0.573" 0.329"
x2  0.2477 1 0.472™ 0.541™ 0.423™ 0.435™ 0.351™ 0.434™
x3 0505 0.472" 1 0.504™ 0.449™ 0.455™ 0.506™ 0.349™
x4  0.506" 0.541" 0.504™ 1 0.538™ 0.402™ 0.488™ 0.423"
yl  0.523” 0.423" 0.449" 0.538™ 1 0.422™ 0.468™ 0.427"
y2  0.3747 0.435™ 0.455™ 0.402™ 0.422™ 1 0.482™ 0.536™
y3  0573” 0.351" 0.506™ 0.488™ 0.468™ 0.482™ 1 0.500"™
y4  0.329” 0.434™ 0.349" 0.423™ 0.427™ 0.536" 0.500™ 1

T 0.01 LHIUR), HIRMERE. xi(i=1,2,3, )0 HREERF OIS ALK IR, yi(i=1,2, 3 475
RFAN A LBIHL T FI4EEE TN &2,

4.3. ZRMESH

AF SPSS26.0 Zi it FRAF P 5 H I E I SN LYEEEHEAT IO AR T 6, 4R, 2005 33,
I SHHLAE AT B3R ANOVA K, #5832, EMITEIR2 . FhER S BRI
P BHHLAE L 2 181 # AT 22 54k

WRIETE 6 MR Ty Z A4 RAT LU, B S EDBIHLI P L 1) 5 2 A 36 28 R A IR
0, /T 0.05, ULHIWNYEELAE A AT A R I AR LR . IRYE 2 LKA R AT LA, AREM
EHLI AN LE BELE T LT B I AR A AT I AC Rl PRV S rh IR S URE B 5t T A H B A R AT — 25 BLBOAN A
UK, R AAT 2 ZE A RO T A R AT A < ) B A RAT — 2 DL AN AT (R4 5
FURATWI e A IR LA P ) B AR AT — 2 BRI B T AN R AT BOREAR . AR U, A I A
PR B PR AR B BB P AN ERE Bt 58 o 3K R 38 R AR AR A B 22 R E IR 2% L
AT T HREI, HHER, ik 8RO F RIS NG T RIS, BRI A R R A
ENHLREEE B o .

Table 6. Analysis of the differences between two dimensions in the frequency of publishing moments

6. MNMERALXTIIABNE EMER S

Hides I N FIIE i (i 22 F sig L EIE
JLPRERA R 3 4.25 0.25
R KA RMAWKLS 37 4.11 0.52 154155253
SR R MM 43 3.61 0.61 19.84 ~) 2>4,2>53>5
WHREA RS —% 32 3.35 0.74 4>5
MAS 6 1.88 0.79
JUPR R K 3 4.42 0.14
A R RAM LA 37 4,01 0.50 154155253
S [ L A RATW KA 43 3.72 0.62 8.80 ~0 2>4,2>523>5
~F =]
WHSEA RS —% 32 3.50 0.70 4>5
MAS 6 2.50 1.34
E: HA 1 RE) VPR REK, 2 KRERRAPI%LEL, 3NEREH KAP%LSL, 4 REWHSEA KA —%,
5 fREMAR,
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WRIELE 7 BRAER DT Z M a R T LU, B R EISIHLITPINERL 1 35 PR 36 45 R #y 0.01,
/NT0.05, ULHIPANAERAEE I ACRINR LR AR . IRYE 2 RIS R DA ], B REMHL
PN EEAE DI — IR FRE IR —RE RS R EF — KB S HLEE S AR5 T
AE AP IR o TR RO A S A Pl (R A A B0 2 A B i AT L 3R B Bh L.

Table 7. Analysis of the differences between two dimensions in the frequency of watching moments

7. AN EEAEBRAEIME ERESE I

idies I N FH{E PR 2 F sig EA A3
Fe /NI — IR 15 3.65 1.01
o PRI 63 3.56 0.72
gﬁgﬁ —R—K 25 3.01 0.65 5.10 0.01 %iiii%
— KU E—& 16 3.67 0.72
AN 2 1.50 0.71
Fe N — IR 15 3.85 1.03
X PRI 63 371 0.67
gg;ﬁ —R—K 25 3.86 0.54 470 0.01 %Z%ii%
—RPLE—R 16 3.55 0.56
AN 2 1.75 1.06

e Hrp ARSI — K, 2R R—I 3R R~ 4 RE—RUE—K, 5REMNA.

5. & 5itie

TAE A M AL AZ M B &, HOPROME S 2460t L Ov Pt T B R E DL EAR .
Wt 5 A s Al £ 5 PR P AR R sy, AR S b BRSO 1 KRB R LI E “TE R 7
FERXAS “BRE” b, RIS B T REUL M N FIRAF LA R K M, JF HREIRE IS R A
AR B ARSI H ST .

ARSLUASCR SRS Ay PR JE A, A B O S 17 55 AN v 3 1] A 4 SRR T R R i
FERAT AR (0 B B2 BLENAL, IR, PSR S BB DU AN AR R, e et DY AN H o e
AR AL RN, BORHERE D R R, XA RMZYERE B T R
JUE R AT A VI ) E B ILBI L. 8 A R A AT 168 S Vi 3 PR A 22 0 S B JR A e B, 1 s | U
REENMEAREL, £ FMERTHN, HEIABEBGER 7 BRAER I RS, AL
TR, BRLLEHERE D RERRE . XGRS LE L BRI R 1 A 12 5 A0 AR
B R EAR BN B R EIBIHL. @I AR A s 2O 2BE AT S AR I B BB R, B
SEHL T B S A S EREE L, IR 7B RANE 5 BRI R R . BB 5 AE
MR E R R A 2.

RRHEE [P BEXE®R P BRGTA [P 8EmE

BREN el

BRFSEE P BEEER [P st P AGHE

Figure 2. The interrelationship between self-presentation and social harmony
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ERERERE, BREIUTAAAGE —FERail) 5 RGBT, ER M EAEEIER . Wil
MEBBNME T RERFAESATERAESAT 8. BREIUTAERE 7 MEIER B BAE R L
e 7 MES 5 aim sl Bt S FAERE SR, RSEa R A g R MH LS, B
HHAE S N PR M E A RS, 2 HREI A EA TR IMEIER, KRG Gehs gt e,
SR AL R R H AR

BE K
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fiR: BEFE
NIERAFRLZHRAZBENEREANINHR

TRUF 0 A 0] 3 72 5% T A A P e A7 100 DA B R P A T A B I R R BB ALK T A o, —
WA=, BEAKR, EHREEN RGNS 0%, S m S DA e, JFH
RERTHARPTE, EEBOOES . JE5 B3 = St T sRIES

2 —HB o AL

1 fErtEnl. [k >

o o

2. WWHFERE R, [k >

ol8 ZLLF

018~25 %

026~35 %

036~45 %

045 Ll I

3. I AT,  [Huki] >

oW K LATR

omth fep

oK%

oA F}

offf 7tk K LA

B B DS R A P A R R

4, BREMHMEIAE.: [PikE] >
ofE

ofy (IBEkEENERE, IRLER)
5. ABEWME A KB . [Fike] *
o /N —ik

o R—IK

o—R—ik

o—RU E—&k

oA

6. RN B 2. [FIk ] *
o JLTF R K

o} JH KA Sk I

oA KA S i

oM H B EE A K AT — 2%

o A
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7. S TSE  AF AR ? (PTAE R TR i A ) [ i ] *
050 A ULR

051~150 A

0151~200 A

0201~500 A

0500 ABA I

B HREIE NN REREON 135, RREEMNEE AR ZR AR FE)
—. BERALFAIL

8. FRAEAA AP Rl 5 T HWGRES S H T A E [k ] *
FEHEAFE ol 02 o3 o4 o5 HEHEFE

9. FEMIEN KB/ = H CHDGEBZ LT [FRkE] *

FEFHAFZ ol 02 o3 o4 o5 FEF[E=E

10. FHAG RIS, AR Rt @i I A B oy SRR R [Fak ] *
FHARRE ol 02 o3 o4 o5 AHFEE

11, A E SR AT AR A T SIS R I B RR [k ] >
FHEAFE ol 02 o3 o4 o5 FHEFE

L AL RS

12, AT HRE I KA A K B 2 55 O T LeTE JUK 8 [k ] *
FEHEAFE ol 02 o3 o4 oS5 FHFE

13. IRAER I A B oA RV AP IR B [k ] *

EHAFZE ol 02 o3 o4 o5 IEHFEE

14, TN EI P — e fEE F4EFe TRIMAFR KRR [FRiEH] *
FEHARE ol 02 o3 o4 o5 AWEE

15. FRAE A RB R AT ) N 2530 8 fe e R o Bkt i) [H iz ] *
FEEAFEZE ol o2 o3 o4 o5 IEEFEE

BRSS!
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