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Abstract

Under the background of the rapid development of the power supply system, new requirements
have been put forward for electrical equipment, and the traditional switching equipment has been
continuously optimized and upgraded under pressure, and the product quality has been rapidly
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improved. In the context of increasingly fierce market competition, it is also necessary to optimize
the marketing mode of low-voltage switchgear, based on the product life cycle theory, analyze the
market situation of low-voltage switchgear, and put forward feasible marketing means, in order to
lay the foundation for the development of the power supply market, so that the distribution sys-
tem can be comprehensively optimized and upgraded.
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1. 518

AR R B AL T RGP B EVEA T M, HAEEAR T 2 B B0 i R G 22 a1k,
AR, PRIEIFRBF A AR MR R B RGRENE, Bk, EJLask, PREIFRREA
Wirtdt, 152 RE RS R gk, HEAERHERSEISOEL TR, X PRI B F R R 7=
MIZR, w20 s B TARRAT DAL, SeEEaEa, DRI i Ak e .

2. PREFRRELRREL

TEH ) R G R REFE R, FE O R OC B & B BT A T A8 AR . IR AE IR
B H X RSN 55 Y B AN R = R, IR ORI & A 2 T B 2 10, S TS e A
BERT, PRETF R ARSI H, HHE THEZRERS, Fieth. W8, oK riEzigs.
EAE R ] R BE 2 ik, AEBEAE B R AU s R, EEFEMERT, FHREARs, g
o S A L EL 1, TAE H s it e R RAE SR, PR S R R R 7K. R
A BT TR E A R B, 2022 A BRACE A R I G B A& T i I 3682.63 12t ( AN RiM), HdH
PR AN RS SR T3 A & 3.68 1470, TTHETRINIIP, AERAK A o 26 15 4% T S IUASORE LA
3.68% 1)~ 438 Y K FEAE 2028 fFIAF 4596.32 1470, 1EI £ 1) 12 FFHr, R EFF R & T R A b A
PRAEIEIN, FAEMINT 11 52 %, H, 80%H R ETT KRB & TT K A | A~ E 2 [1].

Figure 1. The proportion of social electricity consumption in 2022
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Figure 2. Production of low-voltage switchgear in China in 2016~2022
[& 2. 2016~2022 FEHEREF KB~ E
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BEEREEED , AROEBN T — DR A, AE RIS, A AT
Bne REJUHERARHIT A SGE, xR K & OF R B R HAT 7 el oG, ERKIIRHBT
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W S far SRR R S (AR, BORRZ MR T m, . IREAR S . RS @ W AR 5t
T B BRHERE T REHE LAE, AT AR AR AT REFEAR TR AR, A DR AR AN AT R AR 1
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I E A PR R T R BAE B T AR, T E B A T e TR IR . AR
A S, T BN TR BT R B AT ISR . — SRR e 1 A A B 0 D AN 4,
(HXFANHIFAETERE . E A S fh A dr AR p, HORIE B — SR 2 I — T o, LA
T BN, SRIRIZEPHER, ARG @R EAE R B gk, HANEEL TR, R, AR
Tl dby R REAE N () 2 _EAFIE TR, X7 b i A an S B AR S S E . T AR AL i 2 2E
SR AT HEAT AR 7, AR AL A [ A i YT R SR EOAS [R] (08 B e, L2 BR8]
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220K, FEE AR 2 R R & AR = A m] R R R b, BRI IR T 1 5 4 103 B R 32 1%,
WA LRI 2. filtn, A 20 tH40 80 AEAREIHIT 4G, A [ A IS T R B & P st B N 1 PRk Je it
W, VR 2 R R T B A A 72 A FAB ™ S g AT K B, AH B TX 8= sk RN e, BUERRA T
PO XS

DAL AL TR R I B, A I “mTiah A 5 CmRliER” forE. ERE, BEA
AEGER T CEER ok FRE. B TERA AR RAEERENAE, BTARNEHAT
fir, AFTELIAF Y KMAR BT 5K, FEAFKETIERNAF LA RS 24X
SN T R BN R Z G, IREFETSA0 AR 5K, XHRME T FHARIE, 76 T80 4% 8 5 A a &
FREOR, BRI R] 5508 & [4]

Table 1. Market share of medium and low voltage switchgear

® 1 PREFXEETIASEER

i 2020 4 2021 4 K A 2
Schneider Jiti fiff £ F5, <, 2.0 million 2.3 million 17.2% 25.5%
1IEZE CHINT 107,000 1.7 million 14.55% 18.3%
yanil e 1.5 million 1.6 million 5.2% 16.8%
SIEMENS #4117 510,000 600,000 16.7% 6.5%
AR %% PEOPLE 780,000 520,000 —34.0% 5.6%

Table 2. Shipment scale of medium and low voltage Switchgear 2019~2021
2. PIREFFKILE 2019 F~2021 FHEER

I I TEIE (D) Ak E (1 t)
2019 4 6654.6 807.2 537.15
2020 4 5541.9 879.9 784.64
2021 4F 9141.0 881.3 805.63

4. EE A ARRELH PREF X R ETIHEH R
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B2 F B AR B ETF R B A FAR UL, R RS S PIUERSERRE G, FFSEIE I RIE R Al
WZPRAIE AR T SR B 7 i 5T, AORIE NV AE T3 ER5E 9 70 BHEAEIXAMT AL 2, Bl %
RS LA A, S 7 TR, w7 TR, RE 7RI, > 7 AL
BT EHA, L2 T RS ™R BB S A SRR RIER R, STRUE S A% 7
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T, E KA IRT AR R . TR S TR R L LU R S R e R A, DL
G RIEA B bR, 1 RIE BT B A rs i, BEERAE S 0 R, B LA P B e
JLIFR AR L, SR THOR IR, SRLEORIZ ], OFRER AR AT REM L TEk. TP T
B A PR A AT P A T, 5 A SR oI A AT IR, B R T
b BT AR BT, BRI AR R E R A R, R S IAE S, BEE E SRR,
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WS, WERRSEASNT, BviEmRE. SmEERERNRSER. B, BNk
ARIFREAFAER TR BN, FERSES . B RS, @3 E MR TN, 7T A SR
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