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Abstract

With the support of government policies, with the rapid growth of China’s economic development,
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residents’ living standards, and tourism consumption demand, cruise tourism continues to devel-
op and service levels gradually improve, becoming the main driving force for the sustainable
growth of China’s cruise tourism industry. Taking Shekou Port in Shenzhen as the research site,
this paper uses a combination of quantitative and qualitative methods to analyze 3451 reviews on
Ctrip. com using octopus collectors, and then further analyzes and studies the development trend
of the cruise tourism market from the perspective of “customer source” and “procurement” in the
value chain theory. The research results show that the cruise industry in Shenzhen should streng-
then the market for the elderly and the marketing of children and parents, improve the satisfac-
tion of cruise passengers from enriching entertainment facilities, improving service quality, up-
grading tax-free shopping centers and other aspects, and finally achieve the sustainable develop-
ment of cruise tourism.

Keywords

Cruise Tourism, Sustainable Development, Value Chain, Shenzhen Shekou Port, Online Comments

Copyright © 2023 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

WIS i Ty ) Jee i B 2 5 B St oK 1 9 K BB T RGHT B 55 AR 1]. FRT, W% ke £E 0
MO K, FFBDRRNE EBUR SR . A SCAELIREE PR 2 SCARE R, 1 AT 25840
WEE, DMEBURRIGE— B4 . (5 B E 20 18 y  [E mSe ie ie F Fe R 43 1 T A Ay, AN 7=
WAMEEERE b BRI AL TT A6 B R A D ey . SRATARER L iR AR 55 W ARRAIE AR IR S R B B 2] R
SRURIINE P AE r [ )\ A [ B 48 B vh AR S5 D, HIRIIG HOMRr BRr 1, Bl an A b B e 5 R Je
IRy B TR R, IRINGL T b [ S TR iR BT (3] A SCEFEARINEAT w5, 7L
PR ] WG P 2 AR PR R Bl RTE A B R AR, S 7 M Bl v 41 e T 9% iy S MY AT 45 S 5 Je 3
IRIER

2. HHXICEER
2.1. HREIN(ESE

IMEFE LR IE /R « JERF(Michael E. Porter) T 1985 4 A &2 Sk i) —F 3 Al s R 351 T
BB ) 3G BT B AT 20 D ARG R S A B s 3. A RS AIE (B s 3h 2 — i L R “ A s
BT, WAL AT R AR Rk iEIE . B BRIRSE S SR EE S
AL B ANOVEE, BORITAARIGE R . X Tl AR AR S, AR RREN - M ETE
ENATRER . MR =] B A A FEA B CR I 2 M ZE RS K T — ARG B R s &E 2 4]
K1 BoR T ERRE AR A Fl I UHESE, AR SEAE SN SRS S KHR 7)o

2.2. RIS RTIFLEARES ieiT

YN A (SSP), AR CMSK [ PrEFEEBEE, 123 X2 LU DR RN B I E 0, &b K
Kzt —, KRHIEIERINE T USRI E PR [5]. SSP EZA DI DRed, AP
b A HREE A B E AR B B AT, XA T A E RS A B B R e B R ME

DOI: 10.12677/0rf.2023.135484 4828 18 %5 S 2


https://doi.org/10.12677/orf.2023.135484
http://creativecommons.org/licenses/by/4.0/

RIBFRE, ZFERC

RS U Bl L BT N RO, RENEI L BRI TR, SR RE R 1
YERL, et drids SRINRIIRIEA FE . JEdkiE, 2016 £ 5 F, SSP Ry “rp M AE TRl T A B X 7 kA
#, RR MR ERE N LI “Rrd . X, a7 P, SR IR TR T I E N 2 T

" WA 5 BT
* WA 7 s
i WS4 T Sk LR i
Al b
I N e s T g
JE
m|l | | 8|85 | % | %
ol || B8 | x| B
R R B W R il
W ow| B e | w®m | %
N

K AL SR

Figure 1. Value chain diagram of cruise company
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Table 1. Word frequency statistics of tourists’ attention to factors related to cruise
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Figure 2. A semantic network diagram of tourist’s concerns about cruise-related factors
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Table 2. Sentiment analysis of online comments by cruise passengers

2. WP EELITHE BRI

(! it fHe Bt =4
Emotional type Percentage Mood segment statistics Percentage

—#%(0~10) 24.78%
AN 1% 2% Positive emptions 76.04% HH R (10~20) 21.35%
FEQ0 ULE) 29.91%

HhPE1% 25 Neutral emotions 9.65%
— % (~10~0) 9.56%
i1 4% Negative emotions 14.30% i E(-20~—10) 3.35%
FIE(20 BLR) 0.42%

K1t Total 100%

. ROST CM6 #ift B 4743 ,

RFEAR LR BB G DT R BLIX L SR PR BA WERHIE. B 2 O%E vl LIS a5 e, i en
HIS o e (0 7 SR B ) K22 M IE T, 15 79.75%, 2 Wi 25 X IS TRl L AE i

FEA P SRR G B IS 4 1Aa R o “FE7 . TRLT . RIRT L TR L R
CEZTOFDCPGET o o, CWEET O TR SO T ERES AR N SR BRIk S5 ARG . “TF
07 TR ALK EETRAT I DA AN . “IRER” A0« 52327 SR BT RE il A2 — ol vt P PR Tl A5 5
“EART RN CETT R T TR B R BORAN T B (2R AR R RGO RS BT . IR
ACERT o b, CHIEE” R TR VO SRR IR BN T H S 5 K%, AEHBN S g s
RBAER AT XMW T TAEA S TR R, RAES SRR RIFRRF, Bl — 25
R HER R R TG, T L2 HER R I TR A, PRl 2 B RS I TR XU . IR PR
PRI L, X R — i e = A BRI R 2t 7 /Y, RNt FRoR G oLl LU pris . “ &
W TR TR G KR AN E IR B R 9K, B MRAE A8 BRI A N A R a5 s, i 5]
GLOEENIVIRE:

DOI: 10.12677/0rf.2023.135484 4832 1B 512


https://doi.org/10.12677/orf.2023.135484

RIBFRE, ZFERC

M 2 T LAE HTE RS 2 SRR TR 28 S0, VRN mrm iR i a0, h BH Ui 25 A (1) S %8 e Uit
WREEICRAR SN MREE 1 s NEE, “MRS”7 5 EGH7 M7 MR, REFEE TR
MRS IV B S . WA WA AR, TTREUNMT LV 2 RS AR AMELN, B S AT RE
ANTE. BeJa, AT FaR, R MRS e i i = B ozt vy T H A i e vis 3, 1% 5 v o 1 AR 45 A
e i 7B LA R
44. Pk QBN RHEL RS

4.4.1. ETMHEEN “FR AESH

IS e BEAE R MBHE P ML 05 s LA MRS 20 ) AU BRAA M 2 1O SR A, th R M e 28 D 1A A% (1 EE 22 5%
VREERRTE[13]. SSP AL T AT HLIX, SxFIEfT, AT 8 R B T 25 AOEMTEERI X, iRl
S URE[14]0 K2 Hrh EE R AR — ORI RER R, AT R S HLE EOR SRS IR I AR . 2T E
BEEGH) “UreoRIR” Ty, FATES BR WM -, KAET UL E N JLEASCRER AN B
Weriidy, PR TR LR EON IS . & N b B RS e 1 B ek, fEmpuE gttt <
N7 FCEZT 7 S HHESS 24 AURIGE 14 0. — BN B 208 RO BN R BRIN i), JF BA SR 20
FeMTRAT AR, KR MR RAT R 2 /21X EFT R AR 53 AM I S 75 2151, FrEL SSP (13 3% dig i
ATE B SRS P STt E0R H AR S AR 0 AUE L, S0 oM i R SR, (s B e A (BB PR S i 3

4.4.2. ETMHEHED “RW” AESH

MR 3T AT LA A MR 5 AR B, R v Al 55 o M EE AR IR SCA B 7 R A ST S B A
L LER . WM A B L RUE GETH T 60 NI, SO e AT E RIS R E R )
MK EENE . Park A1 Lee (2019)iER, 3253 i ELALLE S L i 15 P I S5 M [ 1610 MRAEHH
IS 8 TR e I R BRI 3, T AR BRI BESZ M RG22 e By bt DA 25 1R 06 . 1
bb, WAZREIEEM BT MR, SRIEZE AL, 35 WREE T M T A 45 SR Bt

5. it5R=

G, ERARGS SRR, R R S IR A RO AR R AR REB VIS 2 =] 1Y
MR, AR BRI SS AR AR BT B R YR AT BRI A% L3R, R A R SR
IR A FI[17] ANBEE A (ELBEAS B R ok -4 4 {1 B 496 {1 DA SIS R ol T 475 8 e A A% o L, MK
AR L SR AN o

Hk, ZERE, Rl ReEHZR0, MR DUREHAF M 0. A RHE R LIS T
MEFEICE, SREEMRAL AR A B AR, JE SRR AR B EAREM A R T &1, TRRE
018 AT 106 2 JEE AR 6 J5E P Co B AR PE A, UM 3SR AT Bl T o Jo R TR A I 2 I R e AR 1 56
MISE s, HESN SRS it A0 e 55 A A5 P8 ) B 2

e, FEUERRE, SR PN R SO g T ARl IR, DLSEBL AT RR SR R, TR, i it
SEEAY L U RREE 52T, g SR B I E AT AR T . R, i
ARG M )5 7 A (e R AR SE AR5, SEAR LA (B — i P - SERE B[ 19]

ARSI FEA R Z AL T i T TR BRI AT SEH 5 TR, AT RE S B AT 85 RARE E &5 &
HISE T 37y AR, W SRAR AR VE, AT BAA X AR T S A AR b R AT ISR i A DG IO W A D ik,
RIFH— THIE . [, SERE RO MRFe T 25 (0 X 2% PP AR AR VA 25 8 HoAh X ol A 00 T £/, ZAEA
AU TR 2% 7 SR I AZ XA RR I BRI TR A R ok, NRAR A SO BUR
MEFE A ] W EE R AN 3 AT A AR, REIW 55 GeTHod foeles,  DAEEREAT S8 2 LA A i (R 7T

DOI: 10.12677/0rf.2023.135484 4833 1B 512


https://doi.org/10.12677/orf.2023.135484

MR, R

SE

(1]

[14]

[13]

[16]

[17]
(18]
[19]

Taheri, B., Hosany, S. and Altinay, L. (2019) Consumer Engagement in the Tourism Industry: New Trends and Impli-
cations for Research. Service Industries Journal, 39, 463-468. https://doi.org/10.1080/02642069.2019.1595374

Sun, X., Feng, X. and Gauri, D.K. (2014) The Cruise Industry in China: Efforts, Progress and Challenges. Internation-
al Journal of Hospitality Management, 42, 71-84. https://doi.org/10.1016/j.ijhm.2014.05.009

Yin, F. and Mei, S. (2016) Shekou Prince Bay Will Build up World-Class Cruise Home Port. Journal of the Waterways
and Harbors Division, 37, 254.

TRz, T EREE A A KR 2 5E 0 U [D]: [T 2268 50]. /T SRR, 2021.

JEE . R 9 S X DAL ST AR B0 I 7 5 B 5 SRR R I [D]: [ 22 A8 0. BRI IRIIR A
2017.

Papathanassis, A. (2012) Guest-to-Guest Interaction on Board Cruise Ships: Exploring Social Dynamics and the Role
of Situational Factors. Tourism Management, 33, 1148-1158. https://doi.org/10.1016/j.tourman.2011.11.016

Han, H. and Hyun, S.S. (2019) Cruise Travel Motivations and Repeat Cruising Behaviour: Impact of Relationship In-
vestment. Current Issues in Tourism, 22, 786-805. https://doi.org/10.1080/13683500.2017.1313204

Hosany, S. and Witham, M. (2010) Dimensions of Cruisers’ Experiences, Satisfaction and Intention to Recommend.
Social Science Electronic Publishing, 49, 351-364. https://doi.org/10.1177/0047287509346859

Sanz-Blas, S., Buzova, D. and Schlesinger, W. (2019) The Sustainability of Cruise Tourism Onshore: The Impact of
Crowding on Visitors’ Satisfaction. Sustainability, 11, 1510. https://doi.org/10.3390/sul 1061510
RS, AL B AU AL S 4 T[], BRORYT N D RIS fREE, 2022(8): 1-3.

Buzova, D., Sanz-Blas, S. and Cervera-Taulet, A. (2018) ‘Tour Me Onshore’: Understanding Cruise Tourists’ Evalua-
tion of Shore Excursions through Text Mining. Journal of Tourism and Cultural Change, 17, 356-373.
https://doi.org/10.1080/14766825.2018.1552277

Xiao-Dong, S. and Rong-Xin, N.I. (2017) Onboard Attributes/Criteria of Cruise Ships and Cruisers’ Satisfaction Eval-
uation. Statistics & Information Forum, 32, 116-122.

Liu, Y., Dong, E., Li, S., ef al. (2020) Cruise Tourism for Sustainability: An Exploration of Value Chain in Shenzhen
Shekou Port. Sustainability, 12, 3054. https://doi.org/10.3390/su12073054

Yan, X.U., Meng-Lei, B. and Lin, L.U. (2018) Research Progress on Chinese Cruise Tourism. Yunnan Geographic En-
vironment Research, 30, 9-17.

Wu, L.M., Dong, C. and Xiong, G.X. (2020) A Big-Data-Based Analysis on the Impact of Cruise Tourism Image on
Chinese Tourist Satisfaction and Behavioral Intentions. Journal of Coastal Research, 106, 314-318.
https://doi.org/10.2112/S1106-073.1

Park, S.Y., Lee, W.S., Moon, J., et al. (2019) Examination of Chinese Cruise Tourists’ Attributes Using a Choice Ex-
periment. Sustainability, 11, 3621. https://doi.org/10.3390/sul 1133621

PR, [ PR & MREe R R R 200 o i B D R R [T]. RSk KR, 2018, 42(8): 27-30.
B, AKER. P E IR R AR R R A S B[], BUARE B 1k, 2021, 42(5): 47-49.

Gallarza, M.G., Arteaga, F. and Gil-Saura, I. (2019) Customer Value in Tourism and Hospitality: Broadening Dimen-
sions and Stretching the Value-Satisfaction-Loyalty Chain. Tourism Management Perspectives, 31, 254-268.
https://doi.org/10.1016/j.tmp.2019.05.011

>

DOI: 10.12677/0rf.2023.135484 4834 B SRR 2

B
2


https://doi.org/10.12677/orf.2023.135484
https://doi.org/10.1080/02642069.2019.1595374
https://doi.org/10.1016/j.ijhm.2014.05.009
https://doi.org/10.1016/j.tourman.2011.11.016
https://doi.org/10.1080/13683500.2017.1313204
https://doi.org/10.1177/0047287509346859
https://doi.org/10.3390/su11061510
https://doi.org/10.1080/14766825.2018.1552277
https://doi.org/10.3390/su12073054
https://doi.org/10.2112/SI106-073.1
https://doi.org/10.3390/su11133621
https://doi.org/10.1016/j.tmp.2019.05.011

	基于产业价值链的中国邮轮旅游可持续发展研究——以深圳蛇口母港为例
	摘  要
	关键词
	Research on the Sustainable Development of China’s Cruise Tourism Based on Industrial Value Chain—A Case Study of Shenzhen Shekou Home Port
	Abstract
	Keywords
	1. 引言
	2. 相关文献综述
	2.1. 邮轮价值链
	2.2. 深圳的可持续邮轮旅游

	3. 研究对象和研究方法
	4. 具体分析方法
	4.1. 词频分析
	4.2. 网络语义分析
	4.3. 情感分析和满意度分析
	4.4. 深圳蛇口港的可持续发展分析
	4.4.1. 基于价值链的“客源”角度分析
	4.4.2. 基于价值链的“采购”角度分析


	5. 结论与启示
	参考文献

