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Abstract

In the post pandemic era, it is expected that the number of cruise tourists will continue to in-
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crease, cruise enterprises will continue to resume flights, and the cruise market capacity will quick-
ly recover. The global cruise market has shown a significant growth trend after rapid recovery.
With the continuous improvement of people’s living standards and the increasing demand for lei-
sure and entertainment, the huge potential of the domestic and international cruise market is
gradually emerging. The study of feature price models in cruise tourism can improve the accuracy
of price positioning for today’s cruise tourism products. The accurate pricing of cruise products is
of great significance in promoting the normalization of cruise product prices, enhancing the at-
tractiveness of cruise tourism, and establishing a healthy cruise tourism market. This article pro-
vides a literature review on the application of cruise products based on hedonic price model in
cruise tourism. It explores the three main features of the model—tourism attributes, transporta-
tion attributes, and additional service attributes. It also investigates which variables these features
focus on. Through a comprehensive review of relevant research results in this field, the connota-
tion and theoretical basis of hedonic price models are systematically summarized.
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Table 1. Variable table of tourism attributes, transportation attributes, and additional service characteristics of cruise prod-
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