Statistics and Application it 58/, 2021, 10(3), 405-414 Hans X
Published Online June 2021 in Hans. http://www.hanspub.org/journal/sa
https://doi.org/10.12677/sa.2021.103040

-4

o

E- T30 uh & G148 X =) A A E iR

WFe, & 4, & W, Ak £ £ OH

RILT RS PSP, 2/
Email: 1159215462@qq.com

ks H . 202145 H13H; FHABEM: 202145 H27H; KA HM: 20214F6 A8H

=

B EmKEEER, WNIRIIEESREE TR, NREARNERREETST 2. X
FHREEIT FIBRA T FRAIP NG L. RE, MMWEUHMLS AHIRETERE,
HAT RN E BT 85, FIFSPSSEIE B2 74 S X 28 LA ) i 2 A ) T 42 52 B AU S R R
HE LogistickE R, FRXTMZMIM < ABITHZERAKNERER, AESRFOMEL, HE
TAAAR ST W 28 DL P i 2 3R 17 i o

Xiid

HAEFBLE, SPSS, XM, LogisticiER!

Investigation and Research Based on the
Related Issues of the Membership System
of Video Websites

Fangjin Chang, Juan Gao, Qing Gao, Yonggqi Lin, Lin Wang, Yuan Wang
School of Mechanics and Optoelectronic Physics, Anhui University of Science and Technology, Huainan Anhui
Email: 1159215462 @qq.com

Received: May 13", 2021; accepted: May 27", 2021; published: Jun. 8", 2021

Abstract

Through the establishment of a comprehensive survey framework, the collected adjustment data
is cleaned, and the basic characteristics of the sample are statistically analyzed. Using descriptive
analysis, contingency analysis and other analytical methods to get preliminary conclusions. Then,
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qualitatively and quantitatively analyze the current status and acceptability of the membership
system of online video websites. Finally, SPSS was used to determine the influencing factors of the
acceptability of online video website membership through principal component analysis to cons-
truct a Logistic model, to explore the largest influencing factors on the acceptability of online
video website membership, to control the weight ratio of each service, and based on this model
Improve membership products for online video sites.
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Table 1. Kronbach’s coefficient evaluation table
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Table 3. User’s understanding of advanced on-demand
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Table 4. User attention to advanced on-demand
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Figure 1. Trend chart of the popularity of advanced on-demand broadcasting
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Figure 2. Rights and interests valued by video site members in this survey
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Figure 3. VIP rights in VIP members of video websites
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Figure 4. Awareness of advanced on-demand
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Figure 5. Visual representation of the correlation coefficient matrix
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Table 5. Results of principal component analysis
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Figure 6. Contribution rate of variables
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