Statistics and Application %1155 M.f, 2021, 10(6), 1053-1059 Hans i
Published Online December 2021 in Hans. http://www.hanspub.org/journal/sa
https://doi.org/10.12677/sa.2021.106112

ETFLDAF T EANE KR SARRX KT
FEM R

£k, R

R T R 2R, HEK

ks H B 2021411 H25H; A EM: 20214F1239H ;. KA HB: 2021412 H27H

R

BEE “EEEM + Bkl AR K, NSRS S EM/EREK, XA LR THIER ST
FrR R ZretE, MEUESRMEM. ASCEZEMA S TFRXT R X BATRIHY, FRTHREFMREATA
EHETHREABR. AXUEKRTSFESL “AAAAA” FRXATAXNR, TCE12,571%IFRHEE.
B, EHLDAERAIZHFRICATNEBEE, HFHBEEENER. N5, UFENEEHIR
ERBEAKE, SRNHERETAHNNBRCE, B2 Es. &E, WNSXRXITHAIHTF, 5
RIEBERHET T MEREEEBRE, WERENANEEA: FEMRS. RXEH. BRFEUR.
R&H4W. ke, NEEME, SE/0HFERA: &Ml RERTR. Rilih=ik. =FHEER.
DU o

X 5in
LDA, ZETIER, SEBIHF

Research on Tourism Evaluation of 5A
Scenic Spots in Chongqing Based on
LDA Theme Model

Nailin Gong, Shengli Zhao*
School of Science, Chongqing University of Technology, Chongging

Received: Nov. 25th, 2021; accepted: Dec. 9th, 2021; published: Dec. 27th, 2021

SERER

MESIF: 2T, BRI BT DA TR K KT SA R KRWEPF T D] GEitE SR, 2021, 10(6):
1053-1059. DOI: 10.12677/5a.2021.106112


http://www.hanspub.org/journal/sa
https://doi.org/10.12677/sa.2021.106112
https://doi.org/10.12677/sa.2021.106112
http://www.hanspub.org

SETIMR, RER]

Abstract

With the popularization of the “Internet + Tourism” model, the tourism information in the net-
work has exploded. Among them, user reviews are difficult to be directly used due to the unstruc-
tured characteristics and diversity of data. This paper evaluates the tourism of scenic spots by
mining user comments, which is conducive to tourists and scenic spot leaders to understand the
image of scenic spots in many aspects. This paper takes five famous “AAAAA” scenic spots in
Chongqing as the research object, and crawls 12,571 comment data. Firstly, LDA topic model is
used to mine the topic information in the comment text and construct a comprehensive evaluation
system. Then, based on the tourists’ attention to the theme, the evaluation index is weighted ac-
cordingly, and the evaluation score is obtained. Finally, the five scenic spots are ranked and ana-
lyzed according to the results. From the extracted theme information, the five themes that tourists
pay attention to are: platform service, scenic spot management, natural landscape, summer and
winter experience, and cost performance. From high to low, the composite score ranking results
are: Jinfo Mountain, Wulongkast, Wushan Little Three Gorges, Yunyang Longgang and Simian
Mountain.
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Table 1. Five SA tourist attractions in Chongqing
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Figure 1. Number of topic-perplexity line graph
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Table 2. The distribution of five types of topic-feature words in passenger reviews
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Table 3. Theme distribution of tourism reviews

=3, PTHEMER S

Wity X fEFR E EH2 3 Fil 4 5
1 Sl 0.069 0.000 0.025 0.822 0.082

2 Gl 0.000 0.000 0.148 0.735 0.115

3 Sl 0.344 0.041 0.535 0.040 0.040
11,340 NTINES 0.026 0.025 0.025 0.025 0.899
11,341 AR L /N =0k 0.013 0.013 0.014 0.013 0.946
11,342 RE1L 7N =0 0.583 0.015 0.016 0.015 0.370

RS LDA R4S HiRE H KT fabs, AR TN SRR, HAFay: 1) $Rbrd& bt
RO T A 8RR 2) BEZRPFRH A T — MR, A RN AR S A B e i oy S R A e
FOut 7 (B T R SR PP TS . X TR R AR OB /2 E, AN S T 2 SR BER AL SR AR AL, B LA
PP H A LEAR SRR BUCE 7> B AR, 2% BT 2 I PR 20 EL B DA BT s 2 B AT 8 2 B 22 A,
2055 & R AR U FE AR AL, W A& 4 P

Table 4. Evaluation index weight

= 4. THNERRILE

F: PR (%) E{EL TN T AL E
T 24.53% 5 k55 0.133
2 33.15% IXEHE 0.180
T3 57.62% EE/S=9) 0.313
FH 4 46.03% RSN 0.250
F 5 22.61% P EG 0.123

DOI: 10.12677/5a.2021.106112 1057 gt FE 5N


https://doi.org/10.12677/sa.2021.106112

SETIMR, RER]

33. ZEBMENHF

TR G EI IBCT” 1977 R E5E, TFRS SRR B AR, Ty
e THERRRPPIRXT N R RO ME AR A A AR, AR e R IME AT SR ME . e, TRt B ML
i, B E AR ARALE, PR 3 AR S N PP AR P B A RS B AR . Ba, WA R
5 DI REBENZFX N EBGE S/, AT RXKE T . RRBUHRE, 50 80E
B, NITEMEE, BT R 10,

Table 5. Theme scores of five SA tourism scenic spots in Chongqing
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