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Abstract

In recent years, it has become a new way for museums to attract visitors by creating immersive
content experiences through continuous innovation, such as role playing in museum, IP museum
etc. Based on relevant empirical studies, this paper explores the tourism development of immer-
sive museum related effects: By following up new features of museum tourism and taking crawl
comment text on Ctrip as the research material, this paper has a preliminary discussion on tourist
experience law and concludes that listening, watching and touching can improve the visitors’
sense of experience. Through the ROST_CM6 word meaning visual analysis and the affective ten-
dency analysis, it is found that the visitors pay attention to the immersive experience and hold a
positive attitude towards it; Through the analysis of LDA theme model, museum innovation and
the attention to the needs of visitors can promote the development of museum immersive expe-
rience; According to network query analysis, the number of immersive experience pavilions or
events is on the rise year by year. Combined with the questionnaire survey, further analysis shows
that the experience of visiting a museum can influence people’s willingness to go to a museum’s
immersive galleries; Through contingency table analysis, income is not significantly correlated
with visits to immersive museums; Through cluster analysis, the visitors can be divided into four
types: The end, the advanced, the knowledge and the spirit; This paper uses association rule mod-
el to analyze the design strategy of the experience project; Through the random forest model,
people who live in the first-tier cities are better equipped to visit the immersive museum. The re-
sults provide guidance for museums on the improvement of experience scenes and design of ex-
perience projects to improve the quality of visitors’ experience.
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Figure 1. Number and annual increase of immersive experience exhibitions
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Figure 2. Distribution of museums in Mainland China that have hosted immersive exhibitions or events
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