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Abstract
As the first geographical indication product of Zanthoxylum peppercorns in China, HanchengDa-
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hongpao peppercorn is of great significance to the tourism development of Hancheng. Taking
Hancheng Dahongpao peppercorn as the research object, through questionnaire survey data, lite-
rature analysis method, regression analysis method, and CVM evaluation method, the tourists’
willingness to pay for Hancheng Dahongpao peppercorn was analyzed, the factors affecting con-
sumers’ willingness to pay were explored, and the tourism value of this geographical indication
product was analyzed qualitatively and quantitatively. Using SPSS data, the main influencing fac-
tors affecting consumers’ willingness to pay were identified: gender, occupation, and education
level; Secondary influencing factors: monthly income level; quantitatively analyzing the tourism
value of the geographical indication product Hancheng Dahongpao peppercorn. Understand the
current situation of the protection and application of geographical indication products in tourism
development, explore their potential value in tourism development, predict their future develop-
ment trends, and provide scientific references for Hancheng tourism.
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Figure 1. Administrative division map of Weinan City
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5. GRS

5.1. AOZEFHES

FEA VG ET o, 50 45 89 05 T Lo MR 15 EE 53.49%, B IRIEE 5 HE 46.51%, B LbEaEE 1:1;
EWRYAE 18 H LA N i EL 3.65%, 18~30 i 37.87%, 31~40 /5 12.96%, 41~50 5 25.91%, 51~60 5 10.96%,
60 % LA b T 8.64%; HUAKFEZELEHTE 8000 LA T B UIA R R A4 N E; ZHE KR
R ECR LRI S B B BEACR (R 1)

Table 1. Demographic characteristics of tourists

= 1. R AOFHHE

Ei=2an FeAnE FEAEL 14
5 140 46.51
14 5]
i 161 53.49
18 Z LI 11 3.65%
18~30 114 37.87%
31~40 39 12.96%
g
41~50 78 25.91%
51~60 33 10.96%
60 % L)L I 26 8.64%
<2000 85 28.24%
2000~5000 92 30.56%
5000~8000 81 26.91%
HUNIKF 8000~10,000 21 6.98%
10,000~14,000 10 3.32%
14,000~17,000 5 1.66%
>17,000 7 2.33%
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YN YN 41 13.62%
AMRZE P 11 3.65%
- AFER 7 84 27.91%
H H B, 45 14.95%
2 86 28.57%
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N KA 6 1.99%
I 15 4.98%
ZHE KT SR N2 92 30.56%
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WS AE L b 22 7.31%
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7 SPSS 26.0 14T logistics 2 Tt [ H TS, K lie 2 B SO B BRI 734 8 N EEH I RE S04
BAERN 0 INERE, X, =1, BoAFIN X, €[L,20]=2, BEAFHN X, €[21,40]=3, FHY
MNERN X, e[41,60]=4, BIAFLN X, [61,80]=5, HANMEFELA X, €[81,100]=6, ZH-ENER
N X, €[101,200] =7, H/N\ADFEHN X, €[201,500]=8 -

Table 2. Regression analysis of tourists’ willingness to pay

2. WREE AT EREREYVASH

H A TRALAB Y (-2 AR v H BE M
PEF 79.723 18.229 7 0.011
H BT 202.531 55.728 42 0.076
ZHE KT 132.784 42.559 28 0.038
MFEFIHRAY, 180.697 57.314 35 0.010

5.4. BEATHBEMMRFENEGE
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e T .

AIH L TS, JREQESE, AR, RIFY . S FESARERNES T, WARTE
SRR LLMAERU R 8, IS AT A S AR OGO ELEAT DR, D9 mh i AEAS0 R AR 5 Ik B B AT
FHAEH S

DOI: 10.12677/sd.2023.131018 163 CIESES 93


https://doi.org/10.12677/sd.2023.131018

H 28R 55

6.2. EiY

1) HEA T FEUT 2 F

T, AR SIEFRIRORLLAMIAERUR & P 0 EAARAE A AT SN AN AT 3, AR 7 R B I OR £0 A4
WA DG I, 5 T RRRRIROR LLMIAER . T 5 2% 2) 7 548 T Se ik M AEARR IR B AR, MAEABURIRE b
(3% PR B SRR, AR AR P FR S AR DX RN PR, P BRUSC AR, DASAR IS N A% A7
PTAE, A —IE Ty, @I RAMAEEI R, #—PREEF S, Hik, MRk pc s
WA RE RPN 1) E AR, AR I8 5 IR AR S BUR BT X0 2 b R R CAEAR ™ bl 58 BROAE G BSR, R AR
BHBOEA R KPR A FRLHEAR, FRRZIFEACEGR .. 8% — @ NBUREY:, BIEMBR,
MBURFETF, ACRIEAEF. WEE RS, R AT R BB BRI ER .

2) KRB

MATTFE K, AN AT A SRR R LA AEHGX — MR & o AR, (EbAh, e TRk 20 i e b
MORTAE SO E TEMER WY . U . TEARER L JEMP FRRESESE . AR 3 A OCE E AU LA 118,
BEARWHRN T FRAEMIIER S5 ThA, MWHARS R PAT R HEREREIR . IXFEE B DURR BT R AE )
Hehih bR YR TE 2 AR, R B SR A b T R I OR LA TR e A, BIE TR 2
R RMGETANME . BRILZ A, B A IFRACHUN SCRRNE, CAERI R MO Ak, TEARARRI AR S b
SEAOGEER R, WSIER B QTR R 3. SEE ST 5N TR AR R A A
OS5 LR M, DTG ERIROC L0 M AL RURE 50k

3) $hTEE AR R

WITRAL. AL, R MRSIRE, EEESHS KX, Big. S R e . M
BAL . AR AL S5 7 RN K S I K 20 M A8 B o B AR 2 7 S B IR, FTUREL CORDR AR, Rt
i, AR BRRAEIE” BURES, BRI IR O SRR MU T R A SR . RN, B
LI BRI (9 R AR AR B T MK R T, AT R R T AR G SR I i o, T
RIFRE T ZHIRE: 4 LPEaiH %, Bl RS. SR RUE AR E R 5, IR e
@ﬁ%ﬁ%%ﬁ%,ﬁﬁ&ﬂ%%%%ﬁ%%ﬁmﬁwﬁ%%% I RS & b 2R AT A

, —ERREE L, WRIRAH A SR R RIIARGT . BRI, YRR, WS 2 iR SR IR K
%WﬁQ@ngﬁﬁE%Wémmz

HEemE
KA G I 2RI H (202205067)

SE 3k
(1] Bdtst, Sy, R M. SR fR A = PR B AR it R 1% LR iR 5 (3] AT &R 5 RN, 2020, 31(23):
84-85.

[2] Ciriacy-Wantrup, S.V. (1947) Capital Returns from Soil-Conservation Practices. Journal of Farm Economics, 29,
1181-1196.

[3] Davis, R.K. (1963) The Value of Outdoor Recreation: An Economic Study of the Maine Woods. Harvard University,
Cambridge.

[4] Carson, R.T. A (1992) Contingent Valuation Study of Lost Passive Values Resulting from the Exxon Valdez Oil Spill:
A Report to the Attorney General of the State of Alaska. State of Alaska Attorney General’s Office, Alaska.

[5] BRI, KAWL ARRY XA Z IR M ETEAG]. EFRERE, 2000, 20(2): 141-145.
(6] HENFAR. FLIWMINE ST HACTEAN ). EARBEIRAAR, 2002, 17(4): 451-456.
[7] B CVM fEh E B IER S E AR R Bt 77k LSEik ). T EFERAE, 2022: 1-12.

DOI: 10.12677/sd.2023.131018 164 CIESES 93


https://doi.org/10.12677/sd.2023.131018

H 28 55

(8]

[10]
[11]

[12]

FHNE. RIBHEVAER A S A RMAMERS R IS [T]. Aol #hER 3T, 2010(2): 23-27.

ZRESE, B, T8, R <FINERE K X R RS RIETI R[], TE 388 R IR SRR, 2018,
38(2): 1-10.

WS, T E. 5T CVM BIFHL A EX R 2 Dge R & L[], REHEEEE, 2011, 30(2): 51-54.

VR, MIEE, FH, BT RIAES RS S BB S 22 B Z 50— it
FEFRFONBI[I]. EAEBRIAAR, 2012, 20(11): 1546-1553.

BABA, Ml T o5 MU (2 10 B DS 9 R L R A e Vi W VAN M VP A [J]. VT B 22 e 22, 2021, 37(3):
35-44.

DOI: 10.12677/sd.2023.131018 165 BIESES 93


https://doi.org/10.12677/sd.2023.131018

	基于CVM的地理标志产品旅游价值评价
	摘  要
	关键词
	Assessing the Tourism Value of GI Products Based on CVM
	Abstract
	Keywords
	1. 引言
	2. 研究区概况
	3. 研究方法
	3.1. 文献研究法
	3.2. 问卷调查法
	3.3. 条件价值法(CVM)

	4. 问卷设计与数据来源
	5. 结果分析
	5.1. 人口学特征分析
	5.2. 信度分析
	5.3. 旅游者支付意愿分析
	5.4. 韩城大红袍花椒旅游价值估算

	6. 结论与建议
	6.1. 结论
	6.2. 建议

	基金项目
	参考文献

