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Abstract

As data becomes an important factor of production, the measurement of data and data asset value
has attracted the attention of academia and industry. Based on a specific situation, this paper ex-
plores the factors that affect the value of data asset. Taking the Sina Weibo account as an example,
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and considering it an Internet celebrity, its influencing factors are explored from degree of profes-
sionalism, activity, richness and spread. Empirical research is carried out with the help of Weibo
account pricing data on YunZiMei and Weibo account data on Sina Weibo. The results show that
the spread breadth, spread depth, account credit, company certification, blog activity and time
characteristics have a significant positive impact on the data asset value of Weibo network celebr-
ities, while the creation time, education level, richness and number of focuses have a significant
negative impact on the data asset value of Weibo network celebrities. Based on this, suggestions
are put forward for the value improvement of Weibo network celebrities. Starting from the data
asset pricing of Internet celebrities, this paper provides theoretical and methodological support
for the study of data asset value and its pricing strategy.
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Figure 1. Research hypothesis
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