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Abstract

The mobile Internet and the new media based on it provide a new model for the dissemination of
scientific and technological achievements. Today’s headlines make it unique in new media plat-
forms by providing customized news to specific groups based on recommendation algorithms.
This paper analyzes the running status and existing problems of science and technology headlines
in today’s headline platform, and systematically studies the text analysis, user tags and persona-
lized recommendation in today’s headline recommendation algorithm, then constructs the opera-
tion strategy model of science and technology headlines. Finally, suggestions are made on how to
improve the dissemination effect of scientific and technological achievements through headlines.

Keywords

Science and Technology Communication, Headline, Recommendation Algorithm, Communication
Strategy

PR R S HEFER RS ERIEVR

FRAR, FHE, & ., am, X

HER SR EATT SEE SR, Jbi
Email: liangweidong94@163.com, “jinluan_ren@163.com

Weks Hi: 201942 H18H; FHHEM: 20194F3H4H; KA HM: 2019434 12H

HE
BB B LA R T IR FRAR T A AR R SRR AL TR, “ABkak” R R
DEEE

NEF| M R, B, B, K, S8R RREGR S RIE S R B SN RS RHEAE L, 2019,
8(2): 57-64. DOI: 10.12677/ssem.2019.82008


http://www.hanspub.org/journal/ssem
https://doi.org/10.12677/ssem.2019.82008
https://doi.org/10.12677/ssem.2019.82008
http://www.hanspub.org

HRE

r e AR AL SIS R BRI B BT AT 6 IR —# . AT T “SHLK” FEPRR
LA SBITIRAFE R, X “SHLK” #EEFETROCROHT. FPRE. MHER=A T
TR, WETABSELASEERISEE, BeAIE & S RAPURR KMEREBR R T

XK ia
PRk, S HKK, HREED, AHRR

Copyright © 2019 by authors and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

BEE RSB E R AR FEAR IR E, FHEC KL T &R 28R D ERIE R,
FEIFORENR ZRERRIZA. 58K 0 BB 55 0 B AE B AL 3% h BT R RUBRSRBRR, i fer A
FH A A I AR ) A% 7 L B AN & HEAT R R AR 7 © 48 A AH ST AL T T 11 P ]

AR AR 2 R RN PC i M A o iD A8, A BRI o A 1 b [ EL BRI e Rt o5
2018) Won, #E 2017 FEFEK, HEMREMBLE 7.72 12, HAPFHRERMEZL 7.53 12, ERARESE
H 2016 F /) 95 1% T+ 2 97.5% [1].5 PC HHARAH EL , £ 5l FL ISR I A FAARS T X R S EUHT [ 8 KD 1 T4
FE BT R AN APP L4 O N BRSERBUS B ) 2 B8 . 2017 4E 6 H, #3him# %R 55 H BT S 45
LH] 6.2 12, WK T 34.8%, EREINMERTHIZERH 10.5% EF+% 55.5% [2].

VEA TR 2l ELIE X AR A BT D68 | 5 S S H Sk k. RRPURSE, IRFEH RAER/NGE . B
BRI Ss, GRS e R S, WG| T RESE . “A H kK7 AR RIS LR,
TEHT R Sh a3 & BT S 4 5 A K E AR T, MONTE & AR BRI R M E BT 6. B
B X5 (2017)Lh Buzzfeed. 4 H3L SN, 41 T B N AHNR R & R BA I R R DUIR 5121184, K1)
T TR A SR G AT 2 i T T A PR IR R L A R DA A I 2 B 7 3], FERTAR(2017) NN 7
BEURRUR . N BEURHZIRN N R BEIR B R =N R T4 Sk gk [4]. S8 EEQ016) LA H k%A
fil, $Eh 7 — PR R TR & A @5

BHEE B CE 2R 7 AN GE, (H 2 0] 58 4F (2 it BH BURAE RS s &R Ie b —%&
BARTIAT SRR T 5 B R AR IR SR sl 45 & R AT Sk L . RS —SeMl S F g st “ 4 H
S sk” B EEAT 00T, (RS X B BRI/ “ 4 H kK7 BT R IF AR IR R AR 5T . A
ESEE A HkKT BHEESLA SR BEIVK, KBIHTRRIBAERINE, REdE “SHKEK”
HATRIHER FR A iR T R, Bahet T RS 5 18 8 R

2. MBS FSEITHRS HIsHEE S

2 Hk IR B IR 5 0 i 22 28, A B R L TR 1RSSO, PRIASSCR LA i 7t
KGR AES HER SRR SCI B PHARS FREE T 2018 £ 7 A B A HEAA 1T — 1 AUk 2% 5 e, DALAE it FU kAt

1 BHERSR5 B R BUS AR AL T b i s KT

FEA HkS, ROURIEEBATREC AT L& SHEA . B 1A H T 2018 45 7 A4 H k& &4k 5%

VAR HORARYE SRR S OCR M B R ROCR . s, S RS BORAUEEIER TS, B Rk R 52k
TERIRERL

DOI: 10.12677/ssem.2019.82008 58 IR 55 ol 2 RN B


https://doi.org/10.12677/ssem.2019.82008
http://creativecommons.org/licenses/by/4.0/

HRE

S — B AR EARIREL,  AME R ILBRIRAA 8K BT AHES) ) MCN (Multi-Channel Network, 2 5l %
ZOMRFRIE IR R A, e Sk R S BARTRER Z 8 T 100~400 Z 18], TiRHE L4540 T il
TALE, SEE. G HRIXE I E ARSIk S, K2 m s — e 2.

201847 4 & U2 S5 BT — P P AR 2L

700 6781
600.8

600
& 500
ym
£ 400 359. 9 344 7 3111
P 200 3158 2963, 2641 2476
B 252.2 246. 9 228216 2199198 9 1719
5 200 187.8 1453 5153.7
0

FESETEIST NN OIS
N & i
Figure 1. Top 100 average media index in July 2018
1.2018 5 7 R & LB F SHE AR — B THREERK

o
o

ﬂﬁﬁﬁﬁwAﬁ%EVTm RO LA TR ORI, RHEES A IR R B S5 15 o A 71T
HEk kTR —EEE, X F%%Aﬁﬁﬂﬁ%%%vm M SCTEEERA —E KR AT
E%%M%&MLEE%IEﬂ%%ﬁ,%uﬁﬂ&ﬁﬁ%&ﬁTﬁo

2. BHERR S HR B

B 20 T R0 5 2018 4 7 Al — A & B H R SCE, M SRR R o5 H IR SR
B, RAF 247 W HWAOCE, X8l iR BURERBINEL RS, AR N E IS AR
FHEo X 7 AR ST, RIIBHER AT IR Ui Al ik 763.3 §, Hefih 0.45 5,
FUAt Sk 2% 5 FEAHRRATFAE H RS 1~10 F 2 ], b RIFEGR AR OCE R SR %5, R RE 4 i,
MR R, “ERHHRE” BARABRSCE SIS 1013 G, (ERHEARIBHICE 2003, 7 WIEREUK
SCHITEIL T, A58 BERS KR B S TH AR 4R %

60 55.5

495,
37.5
247535
159_1_52135132
10.1
I I I 87797267571 5 4643 3932
I I .
[Hﬂ zZ Nﬂl ";5 'H+ ﬁ % :
% 5 g e
H’ﬂ |:r\

Figure 2. Average daily circulation of the top 100 papers in July 2018
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Figure 3. Index distribution of top media in digital science and technology
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Figure 4. Headline document analysis flow chart
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Figure 5. Today's headline user label analysis flow chart
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Figure 6. Headline personalized recommendation process
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Figure 7. Technological top number operating strategies development process
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