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Abstract

How to improve the well-being of consumers is a key topic in the context of service consumption.
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However, the research on the formation mechanism of consumer well-being is still in its infancy.
Taking theme parks as a service context, this study explores whether service climate affects con-
sumer well-being by affecting certain service experiences. Using a time-lagged questionnaire design,
this study tested proposed hypotheses with a sample of 269 consumers and found that: 1) Service
climate is positively associated with consumer well-being; 2) Consumer engagement partially me-
diates the influence of service climate on consumer well-being; 3) Hedonic value negatively mod-
erates the influence of information sharing in consumer engagement on consumer well-being. Con-
sumers with a low hedonic value have a higher sense of well-being through information sharing than
consumers with a high hedonic value.
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Figure 1. Research hypothesis
E 1. frEE

3. Wit
3.1. BUERY & s

AH U FER F 0] 5 T EVE IR AT SR o AHIF 5T DA 3 UK [V B ot Fe s, AT 2 R ied
BRI JE 88 AT 58 B 2, PP B B2 B IR SS AUE L R E S, DA N IR SO PAME L,
RN B85 2 H B UBIE AT 7 98 e B IREAR i 5 T A RIERE . R U5
R FLAEORIER, @) 2 KBS T BRI FE AR BE O 70 26 AR AR . PRI, thIX B K2
FEALTER, HA — @M E .

V) 35 2 R F 1) 3 B G 4RI s T ) 5 T 2. BF S B BE B SR A ) 5 R B R AT REA BB A,
TPk 2 DI R e = 8 [ F i 5 SR SE R A A o ZERN TR) S5 1 B, RBCR— IR 46, [ il 45 £ 595 47
FERFIA] S5 2 (14 K5 )R ICE k1%, [RS8 502 4. A< SCHREUR] — i il 28 AN [R] i 1A BEEAT W5 1 e 25
SRAEM 72, SR 55 R IR 1 Sk I 3L [F) v E w22 0 /. R X I S AT R RN T S, e 3R mich
BEA 269 4y, [FILER 53%.

3.2. FARIR

T 296 FREA T, Bk 48%, WOAERISME N 29.7 &, bruEZEN 7.55; PRATE A AT SRR
N3 A EL T2, 3000 A B BA R 20 5 B REAS ) 14%, 35%I 418 A 7] S AR A 7E 3000 J6~8000 Jt, 38%
A H P SCRCRCNAE 8000~15,000 A B, 14%F kil H AT SCECHNAE 15,000 ANERMIBL . EGSURTT
T, A 59%MIP i N ELUE . 31% B A RLS; 45% IR R B H T &, 5% MR EH 1 M, 10%
Ml a 2 N7, AP ER 3 M3 AL T2, 4R p il 2 E £ B Bhil % 20
FREAR, HICEFEAN 78%. 1 16%I1# iifk £E IR A1 i 77 2l 0o A T, e PP a3 4 [ 4 41
Ui WA T A Tl R L A, 7 R AR 1Y) 5%

33. METHR
1) k%5 %CHl . KA Borucki #1 Burke [36] 4l (1) &%, LA 17 M@, Hrh 44 24k %% 5 7] (Cronbach’s

DOI: 10.12677/ssem.2023.124043 342 IR 55 ol 2 RN B


https://doi.org/10.12677/ssem.2023.124043

AT, PR DY

o = 0.929). A IECFE(Cronbach’s o = 0.887). i T-k%5 i & (Cronbach’s a = 0.944). A1 HF
(Cronbach’s o = 0.949). & “iZ% 3 A R T O BEE "« “ZEBAEMRS N RS S
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Table 1. Correlation analysis

= 1. XS
e PHEREE 1 2 3 4 5 6 7 8 9 10 11
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2f5 8% 369 086 0.500%* 0.84
3. APBRHZL 405 0.64 0.450** 0.520** 0.88
4516478 413 0.63  0.437** 0.454** 0.719** 0.97
fﬁi;ﬁzﬁ;ﬁ 393 059 0.624** 0.294** 0.347**0.326** 0.94
6'@?% 393 0.68 0.508** 0.614** 0.618**0.619** 0.451** 0.86
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7R 152 050 —0.208**—0.203** —0.043 —0.047 -0.11 -0.114
8.4F# 255 0.81 -0.097 -0.042 -0.118 —0.117 —0.177**—0.145* 0.101
4R 141 049 —0.06 -0.190** —0.047 —0.037 —0.021 -0.048 0.02 —0.600**
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Table 2. Results of intermediate effects test
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Figure 2. Effect of information sharing on consumer well-being in different levels of he-
donic shopping value
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Table 3. Results of moderated intermediate effects test
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