Vocational Education HRV#{H), 2023, 12(5), 651-656 Hans XMl
Published Online September 2023 in Hans. https://www.hanspub.org/journal/ve
https://doi.org/10.12677/ve.2023.125102

OBEEZT (BMFEH) RIEEFHREE

EEE
FFMIR KA S E AR, BIL 5K

ks HiH: 20234F7H6H; FHHEM: 20234F8H17H; KA HM: 20234F8H24H

B

FEE R FATHNE, SN THFEEZRAS KT REREN, XER R R R
&%, HFEAHTFRENGRNEGHEMAS . AXURTEFAA AL “E” . “H” . “H”
=HHEBEINRRZRE, KIE RIRER + BT + RRER” ZRe—NEEERER, WRE
WA BREHZ. FEMN=2TEMRMA (BFEH) REGR, WH (BFEH) RESRREYLH,

AT “BAASATL, UBEIRARR” MRESEEE, BRNANKTERAL

XA
(BEH) , OBEEZREMLR, BT

Construction of the Course System of “Digital
Marketing” under the OBE Concept

Mengsu Jiao

Department of Economics and Management, Qigihar University, Qigihar Heilongjiang

Received: Jul. 6, 2023; accepted: Aug. 17", 2023; published: Aug. 24", 2023

Abstract

With the rise of the digital economy, the demand for digital marketing skilled talents in various
industries is increasing, which requires vocational colleges to keep up with the times and cultivate
composite marketing talents with digital thinking and skills. This article is oriented toward the
results of the three abilities that digital marketing talents should possess in terms of “business”,
“sales”, and “quantity”. Based on the teaching system framework of “knowledge transmission +
ability cultivation + quality assessment”, this article optimizes the “digital marketing” course sys-
tem from three aspects: course content, classroom teaching, and teaching evaluation, and clarifies
the guarantee mechanism of the “digital marketing” course system, Implement the curriculum
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teaching concept of “student-centered and goal-oriented” to cultivate applied digital marketing
talents.
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Figure 1. Framework of “Digital Marketing” course system
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Table 1. Content design of digital marketing course
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Figure 2. Compositions of assessment and evaluation for the course of “Digital Marketing”
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