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Abstract

Metaverse is regarded as the next generation of Internet. As a kind of Internet application with
virtual and real intermingled by the integration of various new technologies. It emphasizes strong
sociability and deep immersion, which is very much in line with the groupment of sports activities
and the immersive experience pursued by sports scenes. From this point of view, the combination
of sports media industry and metaverse will contain huge potential. With the support of meta-
verse technology, the sports media industry will emerge a new form. From the deeply immersed
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spectator experience to the enhanced social interaction of media users, the innovation of Internet
technology and the innovation of the sports industry have promoted the optimization and up-
grading of the sports media industry in news reporting, talent cultivation and scene application.
All these will inject new momentum and bring new development to the sports media industry. It
can be said that the new trend of the combination of the metaverse and the sports industry will
deeply affect the future changes and development of the sports media industry.
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