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Abstract

Objective: In order to study the causes of the commercialization of public space construction con-
tent in the process of rural industry development with the integration of agriculture and tourism.
Method: This paper introduces the spatial production theory and its tripartite dialectic model, and
summarizes the generation path of rural public space with the integration of agriculture and
tourism through the empirical analysis of Songzhuang rural revitalization project in Xinyi, Jiangsu
Province. Results: It is found that the content of rural public space construction is the concrete
result of the mutual game between the external subjects represented by investors and consumers
and the internal subjects represented by villagers in the process of spatial production. Conclusion:
The paper also sorts out the potential risks of the commercialization of rural public space, and
puts forward construction strategies, in order to alleviate the problem of excessive commerciali-
zation of rural public space with the integration of agriculture and tourism, and promote its sus-
tainable development.
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Figure 1. Diagram of the triadic dialectic theory of spatial production
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Figure 2. The newly built dining spaces and local-style commercial streets within the village
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Figure 3. The “Huating Cottage” with a thatched roof as the main visual element
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Figure 4. Macro planning model of the development of Xinyi Songzhuang
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Figure 5. The landscape installations constructed with “Huating” as the theme inside the village
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Figure 6. Shops and food stalls run by the villagers themselves
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Figure 7. The summary of the generation path of the agriculture and tourism integrated countryside public space
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