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Abstract

In recent years, with the rapid growth of China’s economy, the income level of residents has been
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continuously rising, and the living needs and concepts have also undergone transformation. This
transformation has brought about a significant trend, with more and more people joining the pet
care team and becoming so-called “poop diggers”. Moreover, China’s long-term implementation of
the family planning policy has led to an increasingly prominent issue of population aging. Howev-
er, with the prosperity of the economy, people’s sense of happiness in life continues to improve,
and the pursuit of quality of life is becoming increasingly urgent, making China a major pet rais-
ing country. At the same time, the rapid growth of consumer goods involved in the pet market
has had a profound impact on the development trend of the pet market. Today, people’s demand
for pet products is no longer limited to functionality, but focuses more on emotional and spiritual
experiences. This design aims to solve the problem of pets eating too quickly and excessively.
Through in-depth research on the habits of pets’ life, and combined with the investigation and
analysis of the existing market of pet feeding supplies, we design the products from various an-
gles, such as the shape, material and function dedicated to closely integrate the relationship be-
tween people, pets and pet supplies, not only to enhance the quality of life and protect the health
of pets, but also to make them feel the care of their owners and become an integral part of the
family.
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