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Abstract

Tea culture is an important part of Chinese traditional culture, which is still of great value in con-
temporary society. Tea ware is the main carrier of tea culture. Different tea cultures make the de-
sign of tea ware different, such as the Tang Dynasty tea culture of the rise of white porcelain, Song
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Dynasty “tea” culture of the rise of black glaze cup, Ming and Qing Dynasties loose tea brewing rise
of purple clay pot. The tea culture of these periods has important reference significance for the
design of modern tea ware. The combination of function and formal beauty of ceramic tea ware,
the beauty of tea and the beauty of meaning can be realized by using traditional tea culture. The
development of modern tea ware is faced with challenges, which are mainly the low integration
degree of humanities and design, the low integration degree of market and design, and the low
connection degree of tradition and innovation. Under the concept of adhering to traditional tea
culture, the development of ceramic tea ware in China should always adhere to the close combina-
tion of humanity and design, market and design, inheritance and innovation.
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