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Abstract

With the continuous improvement of people’s living standards and the vigorous development of
the Internet, especially the rapid development of e-commerce and the impact of the new corona-
virus epidemic period, the development of traditional retail enterprises in the retail industry is
facing great pressure. More enterprises began to integrate the Internet platform into their own
marketing system, and all industries began to enter the network marketing of live broadcasting
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with goods. With the development of the Internet, many companies have made a lot of investment
in network marketing, and have achieved good results with the help of the Internet. However, the
development of fat East in network marketing is far from enough to keep up with the pace of The
Times. As a benchmark in the retail industry, DL has been widely praised in the industry for its
high-quality goods and services over the years. Under the background of the new era, how to seize
the network market in the offline retail industry and stand out under multiple competitions, the
choice of marketing strategy is crucial. This paper will use the 4C marketing theory to analyze the
problems existing in the network marketing of DL from the perspectives of consumers, cost, con-
venience and communication, and put forward corresponding solutions, aiming to provide ideas
for the future development of DL.
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Bt ELIRR R PR A, 488 B OO LR T SE4 ). Fh R TS i AN S BT B (1] IFAORAE
N F AR ZE M, eI s 1 iR 55 B R ARG, BRIIAELE R g R Rt e, SR
XA R T 32 5 4 AN AN T AR AL RV B 7R SR, el ) 5 A 5 I 48 B SR, Rl R A AR R e S )
4C BERAR N —Fh LABI g O A TS E A B, SR MY 98 R AR SR A 38 DG A5 T A
F g S A LA E IR R L, ASCET 4C Bg, XPREAOR B W45 5 8 SRS BEAT IR AR, B
E 9 H o 45 8 4 S SR A RS SCRP IS B AE £ [2] I BIN 4C BRig, M EACKAE 45 5 4 R b an
A S 4 S AL B R BRI A L SR THAYERIE LS N 5 B (Vi Bl . RN, A0
ZEE AR R SEBRE DL, BRI FLAE 2% 750 8 rP T (O PR A AL, 3 B PR A Sems e 1 [3]-

2. AC FRIpHLIA

4C FRIR S 2 H B A L R P A4E- 5745 I (Robert Lauteerborn) 7 1990 “E42HI[, B LA AT RN
Fm, HHWE T TEHASHUANREARER, ZE R L SRR R TSR ACE, S57E %
FEVERR, DU R H R RAGCEAEW Bhr, oW ok # 3 4 ni m r s AR SS,  F Z1Z)
Sl PEH R A L RE A, T AN AR SR AR B KA. 4C BRI DY EE R 00 & I H
(Consumer). HA(Cost). {&F](Convenience)F74i8E(Communication).

(—) HREHFNE

IH 2% (Consumer) GV (1) 2 71 2 & (I 75 SR A EE, sl b os 4 B S K STl B B /R ok . AR
FERIVERE T, DI OR T B SRS R 0 A (A o RV 2 8 S0 EE [4] o 3XM DAY 2 3 b D I B B TR
TH9H 2 5 SR BRSO, BESRA S5TH P 2 R R

(7)) FRAS SRS

AR (Cost) AN Fi AV AR 7= liAs, B SR 2 ol 2 1 B 75 R P SIS I RROAS - 92 e T 1)
FAAENT, BeAh, W RE AR AR AT A, R RS EAE T, EE R RIS R T
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FTAESR BOKE 71 WFIE) S A7 BA R AR AR M SR AR o eAh, Al 75 228 F e AT 2 O D SRl AR, 4
TS BITEN EE, ARSI S8 200 28 3, A7 BT AL A8 1) R A7 ks SR I S 00 4 T 1 25 S 9 1 R 2
SEHLRRA R ai foe KA o

(=) {ERIE S

S 1l (Convenience) jit 1 £ Ml A fill 5 & 8 SRS IR, 82 7870 265 8 21V 9 3 72 I SN P 7 it B 55 1 7
HEERE, BT B AR IRSS, RTINS KRR 5], BN, $RALEFERIASIRIE
PRI JE IRS5 45, DLRTHIE #ea (A [6]. 1A Bl T AV AE S T 3755 4 vh At AV
P NHBR.

(V) vaiE e

7438 (Communication) /& 5 1MV B LA 3% 5 gty SEAT B0 E BEVAE . IX IR AN H 57 5 7
W AR BRGSO T AT O BB TR SR, T3 il BT 55 LA 2 T 9 3 AR AL /oK, AN
BRI B A, TR IE VA, SEBUOUOT B H AR AT R, Al R DU ST S B 2 E
EAERAR, FTHBIER 584 77

3. BF 4C BB FRMEEHERIBIR

(—) VM B HwE 73 H (Customer)

JHEZR SR AR 2 IR R A oty SRR S IE TR SIS, mTATIUESRERD, R
KIFE Tk LI G, W MIEE . BER R ER AR L, BEAORIEE MRS 2 AN
P, ARSI S BT R AN R A TR [7], BAORE S B AN S . SR, HEASRER AL & Fh f
WRSTH , AR, RRAEB TR, RRAEBHRE, XEIRSS BEEMRBE K H 5 LS,
RTHBE R, (ARFEHRE BL NI IEA T EZ, KRR R E T ARG, th4h,
JHE AR SR i I A AZ AR & 5 B ARTE SRR T BB, T AR AT SR AR L, AT AN WA R R
%[8]. FEF#, JHEARSRIGMRITT IR 5545 2 5 16 FLCI b D FR e, 4 [ & b 130 9f 85 2 74 M 1) A ) 2 44 1
kIR, PR T RN

(=) JBARTERE 53 Hr (Cost)

P A SRS 3 LR ] ) K A JRE U3 WA P AR I B R BRSO 2R 0, AR R AS, A I i B
FEEAE, AT 98 SR AT B LR R o AR T FE M4 S S U sk, BONE S T2
WALE L BT 6, AR 7 MBS RS AARIK S 58 . R, A FIHE 2 H AR 4 A AR
(B B SR 43 [9]0 D T BRI b LN 4 FEANIR 51 S 2V AR, FPE AR R il & R R E AT 4 BRI T
T & BAE R ES), WS RSB HATHART S . AREHS . FEAORISFR AL Fh i 2 A0 2 i)
T, ooy GRS RE . IROL A, DARRIRIBR R S A o X BEANAT Bh T BT I AR R 1 I 24
AN, ERENS T P F BIETE 2 E, ISR AB I EE[10].

(=) fEFIEHE0E 53 (Convenience)

B, BEACKEE T M AR AR, O e R TR & TS TR
BEIT BE L SRS i TR SE, 2R AR RS . LR, R AR SR S R AR IR S5 T A AR
BRORT M e e O . MERHIR IRV T Frh e IR, BEACKRIESREEL I 3e 2 E 5 R%S, #i O/
FAEWYIL R P SR B K . AR B, BE— R T A P R E[1]. Bl BEARCR B A
fe i AN BT TR PORGRERE, N HREL BB, Miaf L RL 1t /E, X8 BRI 1188 oA,
B2 55— 5 AR T T R PRI 2 R, R SR e T e O R, (R — 7 T T #5400,

(VU) VA58 S0 43 FT (Communication)
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T, PRSI AZEAT G5 AR AR AT 5B, T AR SRR, BN fEREE
W NS GIEERIK S, X6 S5 o (109 9 38 S ot S B [l 52, S st o % 5 SR AR ER N TR 82 FH AR A
W SE, AR REAR SR RERS AE A R T s b A — T 2, A A B T AR B A M B e, AN
M€ B AT T RIVEH RN . IR, EIREIEEHE . 2028 LT Es ST, SlEHT
HEfy, T R SRR R R
4. B¥F ML E $HRIE FIER IR

(—) WHPETTIH

(1) & LR

RUE AR RAEL T ZER b A BN TADIR, (AEL BRI &R E Rt £
FLE BB MR R, AR R B4R T SRR, Bl THALE. HRAH. B E
W55, XA BRI L T K

() BHI AW AR

JRE 2R R 1) DX 24 5 A SRS AE B T MR 2 BRI T TS AN R o TE A e S BRI T, m—1E
B MR AR MRS 5|V B R [12]e BEACR R TR, IR ACRIEL TS SRR R BT
HHTA, WERAIE. EEESSE, DU G| DR, (AT LTS, BN
T I R AR B R 1 AR A SR b RS I ) o X B R 5 AN A2 DATE 7 7R JRE 2R SR P it R )

() HeATTIH

(1) HLR A

JHEZR SR AT R i i BN AIR S5 BN T KRB TRR, X AE— @R B3N T I8 E BAR, R mT R 5 8
P B R T, AT T 3B AN A BRI 1 9 3 SR e . SRR AR R s T8, 7ESE I8
EE T, QAR CRIE R ARG BRI, & BRI RS oA, RIS B AR, SRt lRAT Ik
HLR S B a5 RNk, R E ARG R — NPk

(2) FLAFEHIA 5N o8

WL E R KB Z N RAR, AREEARBN . 7T AR BRI X Ll A
J7 T A BeThiG — & kAR B, BEE Mg ], |8 AHE T 2 T e AT 2R A [\, A TR
FrER LoF Bt R e A, BRI 5 B WG IN . Qo] 75 CRAIE IR 26 55 4 2805 1 [ B 428 1l Rl A
T2 PR AR SR T AR L ) R

(=) BRI ST

(1) 17757 5 3 /S

2R R B LR S 5 1) PE AR B UIAE G, 1)) 7 2 o Rl B2 5 T 1) 5 i D B R JE BT TR o
T P A R AR RIRG i, AR R NG R S B TS E R M g . R ACRIERS
At EEAN R ARG, AR HAE SRS X TS S A A2, B0 T 2 & T AT SRANE
KPR T AR R BT 3 o5 A 2 AN e S, seme T R R R

(2) e BNk 7

ESRBEACRER AL T 42 Wi, (H AT AR AE 78 R 26 LV & IR RS2 TP (R o 51l
& PP AT BRERAR R A LT H AT RG-SR UF AT BEAN IS AU BT SE, 5
e 1 B (AL o AN, JHEARSRAERCIE IR 45 77 TH PT REIE A AR s X T2k R o & ok Ui,
e 126 P B AN AR R M 2 R MR DA AR SR I B L DR 3R, SR AOSRAE O MR AP AE M, AnFCik AR . 7
PR EEIRSE, B2 0V 2 I G P R e 7o A 7 T R
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(1) W 2hFE L AH R

JHEACRAE Y B Tl Al 5 TS A 2T RIS 1A . AR ACRAEA SC A A — 5 S BRI, (24
] SE A RO Y IZ 81 5 578 S L IR L TLa),  WACERIH B R SBR[ 23 2 (4 5
SRANIEN R,  HR A AR R R B — 0B B . Hk, HE N A AT REd TR E R a5 B AfkiE, MR
T B E R IR I E B . XA B8 0N 98 0 T AR S R SR SR Z IR T A
AN, AITFEME 131 338 06 T RE AR I K =S

(2) RBSCERNLHIA S 52 3

JHE AR RAEWSCER AN AL B VY 2 2 S 4507 THIB AT BEAFAEAN AL o VH 2 BRI /oK . Sk ;™ AR
S5 BB B, E ARG Z A R AL ARSI AL IR S S 15, 3K ] e 5 BUE AR IC I BN R LAt
BRI L, ATITRZME 19 3838 00 T 7 i AR 55 (R B EE RS AR L . BB TS A B I AR (LA 2 2
i R Z AL, AR ZE AN AN LA B SR [13] . SRTT, W SR AR AE 78 SR _E 3 fR <y B
H R ZAHTER, B4 S B SRR AT RO NI T B A T B R AL

5. HAREMEEHK TR R

(—) BN ERain b, 4R P ME R

HhE, WM& LR RIS BREEN L. SETN AR 0 & S A R ROR A, AT
CAF B3 58 T 7 R i PSS ATy, AW A 75 i BRS8N AT IS AT DA AL B X o A
MESK . FEAOR AT UE A0, 8L 513t 2 RS i, A ORER LR e 5 7 2 B2 (Y
WERR, TR T RIEAE I ORI R A8 K oy o0 B A3 T 9 A RE AR X BB 75 o (RIS e AR R
FREERARTH 2 H AR SR I TT . B S RS . BEATEm b, 3 B AR s BRI
NFZHETH 2 A ST, T AR 4 DA ST E I 55K o SXPRASCRT AR B RE A SR SE It b s o2 H
PREEAS, DASRREA E Sl A PEAL I dh AR 55 [14] . G140, BHXTEEERIE P8 ER, ATLASI NBE 2 1 )
VRO s X TR EEN R, ATLIEER SIS L. BAh, R BE . BT 6558
&, SVERE AT HE), JTRAELERR T, M LI BiEEl . W2 A AR LOE
REREER M. N TRRESFERTFBL IR T 5 ) I SRS DAl 9 1R A AL ) D )
HEFERNAR S5, AT 931 2 PO I L

(=) AR AT ], TR B

JHEAR R 22 ) 7 B B B S B B AR REAT IR A T, BLRBIIFF M BRICARIT, RN 3R 5
FRFEACRIG A . JEILZXFENSS A0, BEAOR AT LA 2 5 SR O S B S 4 0 dh i, AT 39 5 1
TG BRI U . 54k, TREAOR AT LLIBIEAS v o AR AR, il 8 SE RS AL IR ) o P8 A
G AN B i HIEEIR B . [RIN M e R R ER BOR AN TR e Sk, AR BRGNS H i sl it
AT SIS AR AR, AR R S PR R KRR IR, O AR e IR B (Bl i, XA iR AMRT A
IR, RRER RS IS SN S AL RO . SULFER, SEETA . S I ARSI K
DU E THASRAERF S S b i i) o ISR T BIPAF TARRR, o DR HHIBA sk 53 B 46 B R 1
PERCR, AR AT DU BERIZ & A, RN GR BRI KT

(=) A&, TP A 1k

JHEAR RAE R _E R IR A R T, e AU W DA AN e B L Xl A fRy o IX AN LA 1 7 A 20 26 1Y)
T LA U eI R, SRV R B B AR SR E AR . O T ORI R e AL (R
M) SEANIE S AR R R R R R S A SR RO MBI R AT MR . AR, MBS AR DR 55 AR
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G RE W LA 72 38 B i BRI AN AR BH A, PR T A R A BT 30T DR R T R L. B,
L H A YITRECE TG, X5 THE 98 WY ERIPE R AT BB S IAEANDRT BLRA W A
PErBCIA AR, IR AT AORIIE SE BRI 7 b S AT 18], NIRRT 1 V8 28 2 I WA S A I ] . AN,
1B FIBAR T BORIRTHE SRS R FEA AT B, LLin gl NE e IR SE, "B R BURAETH 9% 4 1 B > 15 A0
mUFIERER i, B TT R L AR B e & AL IIAZ BN ] APP, XS 61T T E AT DL A 4 96 5 I (S S AN
ML

(V9) fnsmi a6 Hal, @A REFa TR

AR AR DL TS T IR SEI R R, SRR AT B A AR, BE— 2P s 591 2 2 A2 I 2% 1
A LRAE S EE, T UUE AR T RS SRR E . E A, AR T DUE I LR 5 Rt s AT
TG RATER EAREEE S, RN, BUBIRESE, DLW SN MOEMS S . thhh, 280 %F
2 LN RS, N UEEE T T AR RO ERUE A, AV IN I B P AR R R ORI
B REfERE AR RO . LUK, AR NITE 32 A R R A SIS AR R o JE L 3 P vt o7 8 O e A AR 55
WAL RAFE DR, ARSI E 2 M B E N EEMS 5. JE, AT AR &6, i
ST W B, S T S B AR ISR, XA BE R I T AR 2 I 7R R I,
SUBEARHE 15 e I B B SR AT AL R, i IRIA 2 5T 3038 DR RIF I LB R &R

6. &it

T AC BRIR HBEZR R X 28 78 A SRS R 23 5 oK o AR 1)« D SR A 0 B 77 T #48  H E
R, IXLEHMEA DA B THTH AR B AT 3 0 80, G RENE 9T 9 6)iE E 2 A E, S8
BUXUSR ) JRTHT o PR T TP 25 SR I 4% 8 A SIS A7 A 1) ) T AR 2 L s R 2R SRR B A
HUR A TS @ R i /D SRR A S 8T T . N 1 32T B SRR AT 4384 77,
P 2R AR 85 L0 T i) R ) A I Y SR A It DS UL 2 Y 2 7 SR OF S AT Fp 8 % FE[15] 0 B0
JHE AR RE A A AT AE A 1R L, Al mT LA W42 W 9% 3 B R SR L DAL L AR sl o DA B i
6 AL i o 2% L ZH AR B A5 T TN T2 58 BAR AT IR R T 56 DALSRTH M 48 B AR AR AT 7385 5
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