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Abstract

Shouguang City, Shandong Province, is the famous hometown of vegetables in China and an im-
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portant vegetable production base in China, producing vegetables that are green and ecological,
rich in variety, have excellent quality and huge production. In recent years, Shouguang adheres to
the new development concept of the central government as a guide, earnestly implements the strat-
egy of rural revitalisation, vigorously promotes the modernization of agriculture and rural areas,
improves the comprehensive production capacity of agriculture, actively develops vegetable pro-
duction and its industry, and makes an important contribution to guaranteeing national food se-
curity and the effective supply of important agricultural products. The main marketing channel for
greenhouse vegetables in Shouguang is the professional market; however, Shouguang vegetable
industry still exists problems in the sales process, such as low supply chain management, insuffi-
cient market information guidance, disconnection between production and market, backwardness
of the overall level of science and technology, and relatively narrow sales channels. Based on the
existing problems, corresponding countermeasures are proposed to make the vegetable industry
in Shouguang City achieve high-quality and sustainable development and realize the rural revita-
lisation of the region.
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