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Abstract

Self-media is characterized by fast information dissemination, large number of users, good inte-
ractivity and low entry threshold, which are favored by many enterprises and enter the field. At
the same time, the series of advantages of self-media are also in line with the needs of marketing
of national cultural products. Bridging the gap between self-media and marketing of ethnic cultur-
al products and establishing a long-term marketing mechanism with the help of self-media plat-
form can make personalized ethnic cultural products with humanistic care invincible.
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